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Dear booksellers and distributors, 

dear friends of design books,

Presenting the world of design in high-quality and excellently designed books is a task to which 

we have dedicated ourselves for more than twenty years now. We have so far published more 

than 200 titles, all on the same topic: design and lifestyle. 

Some of Red Dot Edition’s most important publications include the design yearbooks. As large-

format coffee table books and collector’s items, they offer a unique overview of the state of 

the art in the respective fields of product design, communication design and design concepts.

Our portfolio also includes compilations of the who’s who for the industry, monographs where 

we take a look at different design topics in an exciting way, and of course our bestseller every 

year – the Design Diary. 

We would be delighted to hear from you if you have any queries or suggestions. For orders, 

please contact your local bookstore or one of the listed distributors (page 1). In addition, you 

can purchase Red Dot books in numerous online shops.

Yours sincerely,

Sabine Wöll

Director Red Dot Network/Edition

Phone: +49 201 81418-22

edition@red-dot.de 

www.red-dot.org/about-red-dot/red-dot-edition



Our annual agendas have become coveted collector’s items in 

their own right. Published in letter-size format, the bilingual (English  /  German) day books 

present the latest design novelties. The 52 weeks of the year are each given a full page, 

while the facing pages feature outstanding design achievements, including winners of the  

Red Dot Award: Product Design. The calendar is complemented with international area codes, 

important holidays or dates of notable trade fairs, among other information. With a black 

hardcover and a red ribbon page keeper, the Design Diary makes perfect promotional gifts and 

has been on Red Dot Edition’s best seller list year after year.

Sample pages Design Diary 2020

Design Diary 2021

Editor: Peter Zec

English | German

21 x 27 cm | 8.3 x 10.6 inches

168 pages

300 colour illustrations

Black hardcover | red ribbon page keeper

Hardcover | 978-3-89939-221-0

€ 28.00 | US $ 38.00

Weight 1.2 kg

Publication date: 22 June 2020

Coveted

collector’s

items

Design Diary 2021

A useful gift for business partners,  

clients, colleagues, staff and friends

Design Diary 2021 Hardcover | 978-3-899

Sample pages Design Diary 2020

939-221-0-3-899
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Ascension Day | Christi Himmelfahrt (AT, DE, NL) | Auffahrt (CH)
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Walter Gropius

* Berlin (DE) 18.05.1883

† Boston/Massachusetts (US) 

05.07.1969

Tea Ernst

* Paderborn (DE) 18.05.1906

† Cologne (DE) 24.03.1991

Konstantin Grcic

* Munich (DE) 18.05.1965

Herbert Hirche

* Görlitz (DE) 20.05.1910

† Heidelberg (DE) 28.01.2002

Dieter Rams

* Wiesbaden (DE) 20.05.1932

Herman Hermsen

* Nijmegen (NL) 20.05.1953

Marcel Breuer

* Pécs (HU) 21.05.1902

† New York (US) 01.07.1981

Yasmine Mahmoudieh

* Hamburg (DE) 23.05.1961

21st Week
21. Woche

May
Mai
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Jabara AV Board

Sideboard

Ritzwell & Co., Fukuoka, Japan

In-house design: Shinsaku Miyamoto

www.ritzwell.com
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Ron A. Nabarrro

* Leiden (NL) 022.02.1946

Alvar Aalto

* Kuortane (FI) 03.02.1898

† Helsinki (FI) 11.05.1976

Tõnis Käo 

* Laimjala (EE) 03.02.1940

† Munich (DE) 003.07.2016 

Thilo von Debscchitz

* Offenbach (DE) 03.02.1966

Zhang Jin Jie (JJinR) 

* Beijing (CN) 003.02.1972

Shigeo Fukuda

* Tokyo (JP) 04.02.1932

† Tokyo (JP) 11.01.2009

Patrick le Quémment

* Marseille (FR) 04.02.1945 

Stackable ashtray | 

Stapelbarer AAschenbecher, 

1966/67

Walter Zeischegg 

* Vienna (AT) 05.02.1917

† Ulm (DE) 20.12.1983

Terence Woodggate

* London (UK) 005.02.1953

Carsten Wideraa-Trombach  

* Dortmund (DE) 06.02.1972

6th Week 
6. Woche

Februuary
Februuar
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The Wallall

Multifunctional Wall | Multil W funktionswand

Orea AG, Zürich, Switzwitzerland

In-house design: Orea De Design 

www.orea-kuechen.ch
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Feast of Corpus Christi | Fronleichnam (AT)
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Frank Lloyd Wright

* Richland Centter/Wisconsin (US)

08.06.1867

† Phoenix/Arizoona (US) 09.04.1959

Lim Sau Hoongg 

* Singapore (SGG) 08.06.1960 

Hans Coray  

* Wald (CH) 09.06.1906

† Zürich (CH) 22.11.1991

Saskia Diez

* Kranenburg (DE) 09.06.1976

Steve Leung 

* Hong Kong (HHK) 10.06.1957

Leon Sun

* Henan (CN) 10.06.1983

Hans Erich Slanny

* Wiesenthal (DDE) 12.06.1926

† Esslingen (DE) 22.09.2013

Emilio Ambasz

* Resistencia (AAR) 13.06.1943

Ronan Bouroulllec

* Quimper (FR) 13.06.1971

Óscar Tusquetss Blanca

* Barcelona (ESS) 14.06.1941

Manuel Alvarezz Fuentes

* Mexico City (MX) 14.06.1948

Bořek Šípek 

* Prague (CZ) 14.06.1949

† Prague (CZ) 13.02.2016
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Mazda3

Passenger Car | Personenkraftwagen

Mazda Motor Corporation, 

Hiroshima, Japan

In-house design: Yasutake Tsuchida

www.mazda.com
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Easter Monday | Ostermontag
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Niels Schrader

* Caracas (VE) 13.04.1977

Peter Behrens

* Hamburg (DE) 14.04.1868

† Berlin (DE) 27.02.1940

Jackson Tan

* Singapore (SG) 14.04.1974

Wilhelm Wagenfeld

* Bremen (DE) 15.04.1900

† Stuttgart (DE) 28.05.1990

Eric Chang

* Taipei (TW) 16.04.1960

Dirk Schumann

* Soest (DE) 16.04.1960

Francesco Milani

* Basel (CH) 19.04.1937

Jacques Herzog

* Basel (CH) 19.04.1950

16th Week
16. Woche

April
AprilA il
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Teslasuit

Full-Body Haptics Suit |

Haptischer Ganzkörperanzug

VR Electronics Limited, 

London, United Kingdom

In-house design: Igor Buturlia

www.teslasuit.io

2 | 3
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Statement by the jury
With its sweeping form and harmonious
charisma, the Morning Glory shelter is 
a real eye-catcher in a public area. 

Begründung der Jury
Mit seiner fließenden Linienführung und
seiner harmonischen Ausstrahlung ist der 
Unterstand Morning Glory ein Hingucker 
im öffentlichen Raum.

Die Formgebung des Unterstands Morning
Glory (Prachtwinde) ist von dem Aussehen 
der gleichnamigen Blume inspiriert. Die 
Verzierung mit einem Blütenblattmuster
verstärkt die Ähnlichkeit und erzeugt
gleichzeitig ein unverwechselbares Erschei-
nungsbild. Dank der Verwendung von Hoch-
drucklaminat weist der Unterstand eine 
harmonisch geschwungene Linienführung
auf. Die kreisrunde Bedachung geht dabei
nahtlos in die mittig platzierte Säule über 
und bietet so großzügigen Schutz. Mehrere 
in Höhe und Farbe variierende Modelle
lassen sich zu einer aufmerksamkeitsstarken
Gruppe arrangieren.

The design of the Morning Glory shelter 
was inspired by the flower of the same 
name. The resemblance is strengthened 
by decoration with a petal motif to create
an unmistakable appearance. The use of 
high-pressure laminate gives the shelter 
a harmonic, sweeping form. The circular 
roof is seamlessly linked to the central 
column and offers generous protection
from the elements. Models with various 
heights and colours may be placed to-
gether to form an eye-catching group.

Morning Glory
Shelter
Unterstand

Manufacturer
Samsung C&T Corporation, Resort Group, 
Landscape Business (Everscape), Yongin, South Korea
In-house design
Sooncheol Baek, Youngwoo Seo
Web
http://rnc.samsungcnt.com

Statement by the jury
With its organic form language and seem-
ingly natural appearance, this pavilion
skilfully draws attention to itself in an
urban environment.

Begründung der Jury
Mit seiner organischen Formensprache 
und natürlichen Anmutung zieht dieser 
Pavillon im urbanen Umfeld gekonnt die 
Blicke auf sich.

Ein Zwiebelgewächs (allium) ist Namens-
pate für diesen Pavillon, der im öffentlichen 
Raum aufmerksamkeitsstarke Akzente setzt. 
Allium Pergola ahmt dessen runde Form 
kunstvoll nach. Ermöglicht wird dies durch
die Verwendung von Hochdrucklaminat, 
das sich entsprechend biegen lässt. Im In-
neren des Pavillons befindet sich eine ge-
rundet gestaltete Bank, die zum Verweilen
einlädt. Organisch anmutende Holzsäulen
im Zentrum vervollständigen einerseits die 
Anmutung eines Zwiebelgewächses, dienen 
andererseits aber auch als Rankhilfe, bei-
spielsweise für Weinreben.

This small pavilion takes its name from
the root shape of bulbous plants and is
an eye-catcher in public spaces. Allium
Pergola emulates this shape in an artistic
way. The form is made possible by the 
use of high-pressure laminate that can 
be bent in the required way. Inside, the
circular seating invites passers-by to stop
and rest awhile. In the centre, organically 
shaped wooden columns complete the 
impression of a bulbous plant, but also 
serve as a possible support for plants 
such as vines.

Alliuumm Pergola
Pavilion
PPavillon

Manufacturer
Samsung C&T Corporation, Resort Group, 
Landscape Business (Everscape), Yongin, South Korea
In-house design
Sooncheol Baek, Youngwoo Seo
Web
http://rnc.samsungcnt.com

370

Web
www.haberdashery.com

In-house design
Nathanael Hunt, Thomas Turner

Manufacturer
Haberdashery, 
London, United Kingdom

Dawn to Dusk
Table and Floor Lamp
Tisch- und Stehleuchte

Statement by the jury

Imitating the natural progression of the sun and thus

daylight, Dawn to Dusk creates sensuous lighting sce-

narios, enhanced by the lamp’s impressive iconic sil-

houette. The luminaire is suitable as both a table and 

floor lamp and impresses with a self-explanatory 

functionality that allows changing the light setting in 

an intuitive manner. The natural appeal of the lamp 

completes the analogy to the course of the sun with-

out an app or computer in a stimulating way.

Begründung der Jury

Den natürlichen Verlauf des Tageslichts imitierend, kre-

iert Dawn to Dusk stimmungsvolle Lichtszenarien, wo-

bei ihre Form eine eindrucksvolle ikonische Silhouette 

zeigt. Die Leuchte kann als Tisch- oder Stehleuchte ver-

wendet werden und begeistert mit einer sich sofort 

erklärenden Funktionalität, die einen intuitiven Wechsel 

des Lichts ermöglicht. Belebend vollzieht sie ihre selbst-

verständlich wirkende Analogie des Sonnenverlaufs

ohne App oder Computer.

Designer portrait
See page 64
Siehe Seite 64

Stimmungsvoll inszeniert

Der Stand der Sonne im Tagesverlauf beeinflusst die 

Physis wie auch die individuellen Stimmungen des 

Menschen. Die Gestaltung der Leuchte Dawn to Dusk 

ist vom Ambiente der aufgehenden und untergehenden 

Sonne inspiriert und bietet im Interieur ein faszinieren-

des Schauspiel des Lichtwechsels. Bedient wird sie 

durch ein einfaches manuelles Verschieben des Leuch-

tenkopfes auf ihrem Standfuß, wobei auch eine Dre-

hung um 360 Grad möglich ist. Das Licht ändert sich

dabei vom ausgeschalteten Zustand am unteren Rand 

des Ständers über ein intensives Rot zu Orange und 

Pfirsich und schließlich in warmes Weiß bis hin zu einer 

Farbtemperatur von 2.700 Kelvin. Für eine Simulation 

der Dämmerung oder anderer Lichtsituationen kann die 

Leuchte nach vorne in das Zimmer gerichtet werden 

oder eine Wand in Farbe tauchen und so unterschied-

liche Stimmungen erzeugen. Ein besonderer Effekt ist, 

dass, auch wenn die Lichtquelle abgewendet ist, immer

noch ein Lichtkranz erkennbar bleibt. Das rote Licht

enthält zudem Anteile eines nuancierten Rosatons, was

für eine subtile Qualität mit zusätzlichen gesundheit-

lichen Vorteilen sorgt. Der orangene Bereich ermöglicht 

intensive Farbtöne ebenso wie weiche Pfirsichtöne. Die 

Farbpalette wird durch drei LED-Arrays erreicht, die

sich zu einem sehr natürlichen Spektrum zusammen-

fügen. In der Interaktion zwischen Leuchte und Nutzer 

erlaubt Dawn to Dusk ein intensives Verständnis der

Bedeutung der Farbtemperatur für die zirkadianen 

Rhythmen des Körpers.

Staging light moods

The position of the sun in the course of a day has an

influence on both the physical well-being of people

and their individual moods. The design of the Dawn to

Dusk table and floor lamp has been inspired by the

ambience of the rising and setting sun, bathing interi-

ors into a fascinating spectacle of changing light. The

lamp is operated by manually sliding the head up and 

down the stand, as well as rotating it through 360 de-

grees. In doing so, the light gradually changes from

the off-state at the bottom of the stand into an in-

tense red to orange and peach and then into warm 

white and finally a colour temperature of 2,700 kelvins.

For simulating twilight and other lighting situations,

the luminaire can be pointed forwards into the room 

or be used to flood colour up a wall, creating a range

of different moods in a given environment. A special 

effect has been added in that, even when pointed 

away, there is a halo of light still visible. The red light 

has an element of distinctively refined pink, giving it a

subtle quality with added health benefits. The orange

range allows for both intense hues as well as soft peach 

tones. The colour range is achieved by three sets 

of LED arrays which are blended to deliver a highly 

natural colour palette. By creating a physical interac-

tion between the lamp and its users, Dawn to Dusk 

promotes a strong understanding of the importance 

of colour temperature on the body’s natural circadian

rhythms.

212

Neue Balance

Die Definition der Küche als Raum des Zusammenlebens 

steht in enger Beziehung zu den jeweiligen gesell-

schaftlichen Entwicklungen. Die Gestaltung der Serie

accent | line carbon black orientiert sich am allgemeinen

Trend der zunehmenden Verschmelzung mit dem Wohn-

raum. Diese Reihe von Küchengeräten begegnet dem 

mit einer gestalterischen Reduktion, wobei eine in ihrer 

Klarheit beeindruckende Ästhetik entstand. Die schlichte 

Formgebung lenkt den Blick auf das Wesentliche und 

vermittelt zugleich Wertigkeit und Qualität. Ebenso

elegant wie zeitlos, zeigt diese Reihe eine formale Strin-

genz bis in die Details. Im Sinne eines ganzheitlichen

Denkens wurde dabei eine neue Balance zwischen 

Küchengeräten und Küchenmöbeln geschaffen. Die 

Geräte ergänzen die Küche mit einer subtilen Präsenz 

und einer Silhouette, die durch das faszinierende 

Zusammenspiel von Licht und Schatten definiert wird.

Die Qualität dieser Serie spiegelt sich zudem in einer 

alle Elemente interaktiv verbindenden, nutzerfreund-

lichen Bedienoberfläche wider. Die Geräte sind mit 

einer innovativen Sensortechnik ausgestattet, die ein 

hohes Maß an Komfort impliziert und die Fähigkeit hat,

selbständig Dinge zu erkennen und auf Veränderungen 

zu reagieren. Die integrierten Sensoren sorgen so für

eine perfekte Zubereitung und erleichtern das Kochen.

Mittels der im System eingebundenen Home Connect-

App können zudem etwa Rezepte an den Backofen 

gesendet werden oder der Nutzer schaut von unterwegs

in seinen Kühlschrank.

New balance

The definition of the kitchen as a central living space

has always been closely related to social developments. 

The design of the accent | line carbon black series is

based on the increasing trend of a fusion between 

kitchen and living space. This range of kitchen appli-

ances meets this trend with a reduced design, merged 

with impressively clear aesthetics. The simple design 

focuses on the essentials while conveying a sense of 

value and quality. Elegant and timeless, this range

showcases a formal consistency that extends down to 

the last detail. Adopting a holistic approach, it defines 

a new balance between kitchen appliances and kitchen 

furniture. All appliances complement a given kitchen 

with their subtle presence and a silhouette marked by 

a fascinating interplay of light and shades. The quality

of this range is also reflected in a user-friendly inter-

face that interactively connects all individual elements. 

The appliances are equipped with an innovative sensor

technology, which not only delivers a high degree of 

comfort, but also has the ability to independently rec-

ognise things and respond to changes. The integrated 

sensors thus ensure perfect food preparation, making 

cooking overall easier. In addition, integrated in the 

system, the Home Connect app allows sending recipes

to the oven or taking a look into the fridge while the 

owner is on the go.

Statement by the jury

The design of the accent | line carbon black range 

conveys elegance, which is further emphasised by the

use of selected materials. All devices are characterised 

by careful attention to detail. An integral part of the 

form, the operation of the devices follows a modern 

and intelligent approach. Highly self-explanatory and 

of impressive logic, it promotes a variety of interactive

user possibilities and sets new standards with its high 

level of comfort.

Begründung der Jury

Die Formensprache der Serie accent | line carbon black

kommuniziert Eleganz, bekräftigt durch den Einsatz

ausgesuchter Materialien. Alle Geräte zeichnet eine bis 

ins Detail ausgeführte Sorgfalt aus. Schlüssig in die

Form integriert ist die zeitgemäße, intelligente Bedie-

nung. In hohem Maße selbsterklärend und von beste-

chender Logik, bietet sie dem Nutzer vielfältige interak-

tive Möglichkeiten und setzt mit ihrem hohen Komfort 

neue Standards.

Designer portrait
See page 46
Siehe Seite 46

Web
www.bsh-group.com

In-house design
Robert Bosch Hausgeräte GmbH

Manufacturer
Robert Bosch Hausgeräte GmbH, 
Munich, Germany

BOSCH accent | line carbon black
Built-in Appliance Range
Einbaugerätereihe

Der Kaminofen Sendai Pro fällt durch sein
präzises Gestaltungskonzept auf. Der große, 
hochliegende Über-Eck-Feuerraum, der in 
linker und rechter Ausführung erhältlich ist, 
gestattet einen großzügigen Blick auf das
Flammenspiel. Das seitliche Regal bietet 
ausreichend Platz für den Holzvorrat. Dank
des integrierten Wärmespeichers gibt der 
Ofen langanhaltend Wärme ab und sorgt so 
für Behaglichkeit im Wohnraum. Sendai Pro 
bietet variable Rauchrohr-Anschlussmög-
lichkeiten: nach oben, nach hinten oder seit-
lich durch das Regal.

Statement by the jury
With a distinctive appearance that also
radiates cosiness, the design of the 
Sendai Pro stove skilfully draws attention 
to its outstanding feature.

Begründung der Jury
Mit einem markanten, dabei gleichzeitig 
Behaglichkeit verströmenden Erscheinungs-
bild setzt die Gestaltung den Kaminofen 
Sendai Pro gekonnt in Szene.

The Sendai Pro stove is notable for its
precise design concept. The large cor-
ner firebox positioned high up on the
stove – optionally on the right- or 
left-hand side – provides a generous 
view of the flames. The shelf on the 
side, meanwhile, offers plenty of space
for wood storage. Thanks to a concealed
built-in heat-retaining block, the stove 
provides long lasting warmth and makes 
the living room feel cosy. Sendai Pro
also comes with a range of different flue 
connection options: at the top, at the 
back or on the side through the shelf.

Senddai Pro
Stove
KKaminofen

Manufacturer
Hase Kaminofenbau GmbH, Trier, Germany
In-house design
Fernando Najera
Web
www.hase.de

Hinter Cabas Life verbirgt sich ein platz-
sparendes, multifunktionales Möbelstück, 
das Nützlichkeit, Vielseitigkeit und Ästhetik 
vereint. Die Gestaltung im fernöstlichen 
Stil orientiert sich an der Form eines alter-
tümlichen Lebensmittelkorbs, bereichert 
das Möbel aber mit zeitgemäßen Funktionen: 
Im Henkel befindet sich eine LED-Leuchte 
und am Korpus eine USB-Schnittstelle. Eine
Schublade bietet Stauraum für verschie-
dene Utensilien, während das Tablett, wel-
ches sich auf dem Korpus befindet, zur 
Durchführung einer Teezeremonie genutzt
werden kann.

Begründung der Jury
Die zeitgemäße Gestaltung des Möbelstücks 
Cabas Life, das auf begrenztem Raum
vielfältige Funktionen vereint, besticht mit 
hohem Einfallsreichtum.

The concept behind Cabas Life was to 
create a space-saving, multifunctional 
piece of furniture that would combine 
convenience, versatility and aesthetics. 
The Asian-influenced design is based 
on the shape of ancient grocery baskets, 
but combines this with functions more 
suited to modern day living. An LED light
is integrated into the handle and a USB
port has been positioned in its structure. 
A drawer provides storage space for a 
variety of equipment while the tray at-
tached to the main structure can be 
used for a tea ceremony.

Statement by the jury
The modern design of the Cabas Life 
furniture item, which integrates a range 
of different functions in a limited
amount of space, stands out for its in-
genuity.

Cabas Life
Multifunctional Furniture Item
Multifunktionales Möbelstück

Manufacturer
GID International Design, Shanghai, China
In-house design
Web
www.gid-x.com

Im Fokus der Gestaltung von Exclamation
steht die Interaktion zwischen Mensch 
und Möbelstück. Der Nutzer kann aus zehn 
verschiedenen Komponenten einen Einrich-
tungsgegenstand nach eigenen Wünschen 
zusammenfügen und z. B. eine Garderobe,
einen Beistelltisch oder ein Regal kreieren. 
Die einfache Montage erfolgt dabei ohne
Einsatz von Werkzeug. Das dank eines ausEinsatz von ge-

Zusammenspiels von filigran anwogenen Z -
m Aluminium und hochwertigemmutendem
n Walnussholz harmonisch anschwarzen mut-
el lässt sich immer wieder zerlegenende Möbe
usammensetzen.und neu zu

ng der JuryBegründu
on überzeugt mit vielen KombiExclamatio -
öglichkeiten und, dank der Einnationsmö -
es Nutzers in den Gestaltungsbindung de -
inem hohen Maß an Individualität.prozess, ei

The design of Exclamation centres on 
the interaction between man and furni-
ture. With the help of ten different 
components, users can create a piece of 
furniture to match their individual needs;
for example, a wardrobe, a side table 
or a shelving unit. Assembly is easy and 
no tools are needed. Thanks to the bal-
anced interplay of delicate aluminium andanced interplay of delicate aluminium and 
high-quality black walnut, the resulting 
furniture item always looks harmonious.
It can be dismantled and reassembled in
a new shape again and again.

Statement by the jury
Exclamation is convincing due to many 
combination options and a high level of 
individuality which results from involving 
the user in the design process.

Exclamation
Modular Furniture Item
Modulares Möbelstück

Manufacturer
Zhejiang Horizon Industrial Design Co., Ltd., 
Hangzhou, China
In house designIn-house design
Guojun Wu, Jiao Wu
Web
www.lagomaerbaest.com
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In the Mutrics M1 smart glasses, bone 
conduction glasses and loudspeakers 
are integrated. The system communicates 
via NFC, whereby transmission in compar-
ison with FFC functions is interference-
free. Selected text messages are convert-
ed to audio form, thus distraction, for
example when driving, is avoided. If the
glasses are removed, music or videos l d i id
can be played via an integrated surround-
stereo system.

Statement by the jury
By means of the creative appliance of 
bone conduction technology, the 
Mutrics M1 smart glasses offer surpris-
ingly high transmission quality.

Mutrics M1
Smart Glasses
Intelligente Brille

Manufacturer
Mutrics Innovation Intelligence Co., Ltd., 
Shenzhen, China
DesignD i
inDare Design Strategy Limited 
(Qinglang Chen, Fengming Chen,
Yujie Chen, Shaolong Chen, Weihao Chen),
Shenzhen, China
Web
www.mutrics.com
www.indare.love
Honourable Mention

Tap
Wearable 

Manufacturer
Sixeye Interactive, Neve Ilan, Israel
Design
Shape Products (John Liu, Jeff Wollenzien), 
Toronto, CanadaToronto Canada
Web
www.tapwithus.com
www.shape-products.com
Honourable Mention

Tap ist ein Eingabegerät, das man an allen
fünf Fingern anlegt. Es registriert die
Handbewegungen und ermöglich dem Nut-
zer somit, auf nahezu allen Oberflächen 
Texte zu erstellen und einen Cursor zu steu-
ern. Es ist kompatibel mit den gängigen 
Betriebssystemen und einer Vielzahl an An-
wendungen anpassbar. Durch ein geringes 
Gewicht, kleine Dimensionen und eine G i h kl i Di i d i
nutzerfreundliche Ergonomie eignet sich
das Wearable besonders für VR/AR-An-
wendungen sowie für Personen mit einge-
schränktem Sehvermögen.

Statement by the jury
The wearable Tap can be used in a sur-
prising variety of ways. It offers support 
for impaired sight as well as for VR/AR 
gaming. 

Begründung der Jury
Das Wearable Tap lässt sich erstaunlich 
vielseitig einsetzen. So bietet es beii l i i i S bi b i
visuellen Einschränkungen ebenso wie 
bei VR/AR-Spielen Unterstützung.

In order to control games more easily and 
avoid hand fatigue, a smartphone
is simply plugged into the Mobile Game 
Controller. The width can thereby be 
adjusted. In order to meet the demands of 
various types of games, three shapes of 
handle can be chosen. The Mobile Game 
Controller is low in weight and thus 
can be easily carried around when on the
road and be used when needed.

Statement by the jury
The Mobile Game Controller supports
ergonomically logical, manual operation
and enhances thereby the gaming ex-
perience on a smartphone.

Um Spiele einfacher steuern zu können und 
Ermüdungserscheinungen der Hand zu 
vermeiden, wird ein Smartphone einfach in
den Mobile Game Controller eingesteckt. 
In der Breite kann dieser dabei angepasst
werden. Um den Ansprüchen unterschied-
licher Spieletypen gerecht zu werden, 
stehen drei Griffformen zur Auswahl. Der
Mobile Game Controller hat ein geringes
Gewicht und lässt sich daher gut unter-
wegs mitführen und bei Bedarf verwenden.

Begründung der Jury
Der Mobile Game Controller unterstützt 
eine ergonomisch sinnvolle Handführung 
und verbessert damit das Spielerlebnis auf 
einem Smartphone.
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Mobile Game Controller

Manufacturer
Shenzhen Ontology Design Co., Ltd.
Shenzhen, China
Design
Shenzhen Ontology Design Co., Ltd.
(Jun Biao Huang, Geng Hao Ma,
Yu Han Chen, Feng Zhi Wu, De Cheng Li), 
Shenzhen, China
Web
www.manpeigame.com

In die intelligente Brille Mutrics M1 sind 
Knochenleitungskopfhörer und Laut-
sprecher integriert. Das System kommuni-
ziert via NFC, wodurch die Übertragung 
im Vergleich zu FFC störungsfreier funk-
tioniert. Ausgewählte Textnachrichten 
werden in Audioform konvertiert, so wird 
Ablenkung etwa während einer Autofahrt 
vermieden. Wird die Brille abgelegt, könneni d Wi d di B ill b l k
mittels des eingebauten Surround-Stereo-
Systems Musik oder Videos abgespielt wer-
den.

Begründung der Jury
Durch die kreative Anwendung von 
Knochenleitungstechnologie bietet die 
intelligente Brille Mutrics M1 eine
erstaunlich hohe Übertragungsqualität.

Tap is an input device worn over all five
fingers. It registers hand movements 
and by this means enables the user to cre-
ate texts on nearly all surfaces and to 
control a curser. It is compatible with the 
usual operating systems and is adapt-
able with many applications. Due to its
light weight, small dimensions and 
user-friendly ergonomics, the wearable f i dl i h bl
is particularly suitable for VR/AR appli-
cations as well as persons with impaired 
eyesight.
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The desire for an adaptable welding
helmet tailored to workplace demands 
was the starting point in the design of 
the 3M Speedglas Heavy-Duty Welding 
Helmet G5-01. It offers comfortable light-
ness, compactness and strong agility at 
a high safety-related level. The welding fil-
ter’s visibility conditions can be modified 
by adapting the luminous transmittance
as well as the colour tone. The novel,
adjustable air guidance system protects 
the user’s eyes, face and respiratory sys-
tem. In addition, integrated Bluetooth 
functionality ensures access to important 
data.

Statement by the jury
The innovative design of the 
3M Speedglas G5-01 focuses on
a practice-oriented concept 
with carefully chosen functions.

33M™ Speeedglas™ G5-01
Welding Helmet
Schweißhißheelm

Manufacturer
3M, Gagnef, Sweden
Design
McKinsey Design (Oskar Juhlin, Jan Puranen), 
Bromma, Sweden
Web
www.3m.com
www.veryday.com

Dieser hohen Sicherheitsstandards genü-
gende Ganzkörperauffanggurt, bei 
dem die einzigartige Rippenstruktur der 
Hüftpolsterung für zusätzlichen Halt 
sorgt, wird sowohl als Absturzsicherung in 
Höhen als auch bei Arbeiten in beengten
Räumen eingesetzt. Über seine Grundfunk-
tion hinaus schützt er durch seine elek-
trischen Isolationseigenschaften auch vori h I l i i h f h
Störlichtbögen. Zur Optimierung des 
Tragekomforts wurden Erkenntnisse der 
Anthropometrie zurate gezogen. Die 
Herstellerfarben werden verwendet, um 
gute Sichtbarkeit zu garantieren und 
das Anlegen des Gurtes zu erleichtern.

Begründung der Jury
Der Auffanggurt Honeywell Arc Flash punk-
tet mit seinem zuverlässigen Schutz gegen 
elektrische Gefährdung und besticht oben-
drein durch seine anspruchsvolle Passform.

This full body harness meets high safety 
standards and the unique rib structure 
of the waist padding provides added 
support. The harness is used to protect 
those working at height, in confined 
spaces or where electrical arc flash haz-
ards are present. In order to optimise
wearing comfort, scientific findings in
the field of anthropometrics were adopth fi ld f h i d -
ed. The manufacturer’s colours were
used to guarantee good visibility and to
facilitate the fastening of the harness.

Statement by the jury
The Honeywell Arc Flash harness scores 
with its reliable protection against 
electrical hazards. It also stands out with
its sophisticated fit.

Honeeywwell Arc Fllash
Safety Harness
AAAuffanggurt

Manufacturer
Honeywell China, Shanghai, China
In-house design
SPS HUE Design StudioSPS HUE D i S di
Web
www.honeywell.com

Bei VeriShield handelt es sich um einen 
strapazierfähigen, bequemen Kapselgehör-
schutz, der mit einer guten Passform, ge-
ringem Gewicht und seinen aus Memory
Foam gefertigten Ohrenkissen für hohen
Tragekomfort sorgt, selbst über einen langen 
Zeitraum. Da das Hörschadensrisiko durch 
Lärm in vielen Bereichen der Industrie sehr
hoch ist, ist der Gehörschutz, der über 
sehr gute lärmreduzierende Eigenschaften 
verfügt, so gestaltet, dass er mit Elemen-
ten der persönlichen Schutzausrüstung 
verschiedener Umgebungen kompatibel ist.

Begründung der Jury
Der Kapselgehörschutz VeriShield gefällt 
vor allem wegen seiner eindrucksvollen 
Anpassungs- und Integrationsfähigkeit und 
ist in hohem Maße alltagstauglich.

The VeriShield hearing protectors are
durable, comfortable earmuffs with a 
good fit and low weight. Designed with 
memory-foam earpads, they offer high 
wearing comfort, even over extended 
periods of time. As the risk of hearing
damage due to noise is high in many in-
dustry sectors, these noise-reducing ear-
muffs are designed to ensure compatibil-
ity with other personal protection 
equipment.

Statement by the jury
The VeriShield earmuffs stand out in 
particular due to an impressive
adaptability and integrability. They 
are highly suitable for everyday use.

VeriShield
Acoustic Earmuffs
Kapselgehörschutz

Manufacturer
Honeywell, Bracknell, United Kingdom
In-house design
Web
www.honeywell.com

Dieser Schutzhandschuh wurde für extreme
Bedingungen entwickelt und bietet durch
den Einsatz innovativer Ausstattungsmerk-
male ein gleichermaßen hohes Maß an 
ergonomischen Vorzügen und Komfort. Die
Gestaltung ist vom Aufbau der menschli-
chen Hand inspiriert. Präziser Schutz für die
Handknochen bei freier Beweglichkeit der 
Gelenke ist das Ergebnis. Dabei ist die einzig-G l k i d E b i D b i i di i i
artige Wabenstruktur des stoßfesten Gum-
mimaterials ebenso wichtig wie das mehr-
schichtige, schnittfeste und ölabweisende
Material an den Handflächen. Die kontrast-
reiche Farbgebung sorgt für Sicherheit im 
Dunkeln.

Begründung der Jury
Die Formgebung des Rig Dog Xtreme garan-
tiert auf technisch hohem Niveau Beweg-
lichkeit, ohne dabei den Sicherheitsaspekt
zu vernachlässigen.

These protective gloves are designed for
extreme conditions and through the use
of innovative features offer a high degree
of ergonomics and comfort. The design is 
inspired by the morphology of the human
hand for precise protection of the bone
structure, along with simultaneous free-
dom of movement of the joints. The 
unique honeycomb structure of the imi h b f h i -
pact-resistant rubber material is com-
plimented by the multi-layered, cut-resis-
tant and oil-repelling material on the
palm surfaces. The contrast-rich colour-
ing enhances safety in the dark.

Statement by the jury
The design of the Rig Dog Xtreme guaran-
tees freedom of movement at a high 
technological level without neglecting 
safety aspects.

Rig Dog™ Xtreme
Protective Gloves
Sicherheitshandschuhe

Manufacturer
Honeywell China, Shanghai, China
In-house design
SPS HUE Design StudioSPS HUE D i S di
Web
www.honeywell.com

Dieser zertifizierte Schutzhelm lässt die 
Verwendung diverser Zubehörteile zu, 
um in verschiedenen Konfigurationen den 
Anforderungen unterschiedlicher An-
wendungen zu genügen. Sein geringes Ge-
wicht erhöht die Sicherheit ebenso wie 
die Verkürzung seiner Krempe, die eine Ver-
besserung der Sicht mit sich bringt. Das 
Belüftungssystem, die gute Passform und
eine innovative, stabilisierende Innen-
ausstattung runden das Konzept ab. Die Äs-
thetik des Helms strahlt Sicherheit aus, 
und der minimale Materialeinsatz leicht von-
einander zu trennender Teile vereinfacht 
das Recycling.

Begründung der Jury
Flexibilität und Anpassungsfähigkeit ma-
chen den Helm SecureFit X5000 zu
einem vielseitig einsetzbaren Teil der per-
sönlichen Schutzausrüstung.

This certified safety helmet allows for 
the use of diverse accessory parts 
to meet the demands of different appli-
cations in various configurations. Its
reduced weight enhances safety, as does 
the shorter brim, which enables better 
visibility. The helmet’s ventilation system, 
good fit and innovative, stabilising in-
terior design round off the concept. The
aesthetics of the helmet conveys safe-
ty, and the use of minimum material and 
easily separable parts simplifies recycling.

Statement by the jury
Flexibility and adaptability make the 
SecureFit X5000 safety helmet a versa-
tile part of personal protective equip-
ment.

SecureFit™ X5000
Safety Helmet
Schutzhelm

Manufacturer
3M, Gagnef, Sweden
Design
Design Group Italia, Milan, Italy
Web
www.3m.com
www.designgroupitalia.com

Dieser innovative Sicherheitsstiefel bietet 
mit seiner präzisen Passform und den 
zum Einsatz gebrachten Materialien einen 
hohen Tragekomfort. Die Gestaltung greift
dabei auf drei patentierte Elemente zurück: 
zum einen auf das vierschichtige, wasser-
dichte und atmungsaktive Obermaterial
Purotex. Zum anderen verleiht Purofort, ei-
ne äußere Membran, dem Stiefel mit sei-
nen Luftkammern Leichtigkeit und isoliert
ihn thermisch. Und schließlich gibt das 
metallfreie StabilityFix System dem gesam-
ten Fuß Stabilität. Eine rutschfeste Außen-
sohle rundet das Konzept ab.

Begründung der Jury
Bei dem Dunlop Snugboot gelingt es, 
Sicherheit garantierende, funktionale 
Eigenschaften mit hohem Tragekom-
fort zu verbinden und darüber hinaus 
Individualität zu vermitteln.

With their precise fit and the materials
deployed, these innovative safety boots
offer a high degree of wearing comfort. 
The design picks up three patented 
elements to achieve that: firstly, the four-
layer, waterproof and breathable upper
material Purotex; then, there is Purofort, 
an outer membrane with air pockets,
giving the boots lightness and thermal
insulation; and finally, the metal-free 
StabilityFix system which provides stabil-
ity for the entire foot. A slip-resistant
outsole rounds off the concept.

Statement by the jury
The Dunlop Snugboot succeeds in com-
bining functional properties guaran-
teeing safety with a high degree of wear-
ing comfort. In addition, it conveys a 
note of individuality.

DDunnlop Snuggboot
Safety Boots
Sicherheitsstsstieiefel

Manufacturer
Dunlop Protective Footwear, Hevea BV, 
Raalte, Netherlands
In-house design
Web
www.dunlopboots.com
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Der Wunsch nach einem anpassungs-
fähigen Schweißhelm, abgestimmt auf 
die Anforderungen am Arbeitsplatz, 
war der Ausgangspunkt bei der Gestaltung
des 3M Speedglas G5-01. Er bietet kom-
fortable Leichtigkeit, Kompaktheit und hohe
Agilität auf einem sicherheitstechnisch 
hohen Niveau. Bei seinem Visier lassen sich
die Sichtverhältnisse verändern, indem 
die Dunkelstufen auf die Bedürfnisse des 
Nutzers eingestellt werden können. Das 
neuartige, justierbare Luftführungssystem
schützt Augen, Gesicht und Atemwege. 
Zudem garantiert die integrierte Bluetooth-
Funktion den Zugang zu wichtigen Daten.

Begründung der Jury
Ein im Hinblick auf seine Funktionen gut 
durchdachtes, praxisnahes Konzept steht 
im Fokus der innovativen Gestaltung 
des Schweißhelms 3M Speedglas G5-01.
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Web
www.irobot.com

In-house design
iRobot

Manufacturer
iRobot, Boston, USA

Roomba® i7+ with Clean Base™ Automatic Dirt Disposal
Robot Vacuum Cleaner
Saugroboter

Intelligently advanced

Robot vacuum cleaners have established themselves 

firmly in households, saving residents a lot of work.

Following an innovative approach, the design of the 

Roomba i7+ extends the capabilities of such devices

in terms of intelligence and automation. This ap-

pealingly designed robot offers the ability to “learn”

by mapping a home’s floor plan and adapts itself 

accordingly in its cleaning actions. Featuring the new 

Imprint Smart Mapping technology, the robot can

map up to ten different floor plans, remembering the

rooms of each floor by name. The robot can then 

start to act self-ff sufficiently, eliminating the need for

human interaction for weeks at a time. In addition, 

it also allows users to control which specific rooms are 

to be cleaned and when, as it features full connectiv -

ity to Alexa-enabled devices and the Google Assistant. 

This allows users to order the robot to clean specific 

rooms by name with a voice command. Also highly con-

venient is the Clean Base Automatic Dirt Disposal, 

which empties the contents of the vacuum’s dust bin 

automatically and hygienically into the Clean Base, 

while also serving as a charging dock. Thanks to this 

automatic emptying, the robot can do its job main-

tenance-free over a long period. With its innovative 

features, the Roomba i7+ makes everyday life much 

easier.

Intelligent weiterentwickelt

Saugroboter haben mittlerweile ihren festen Platz 

in den Haushalten, da sie den Bewohnern viel Arbeit

ersparen. Auf innovative Weise erweitert die Gestal-

tung des Roomba i7+ die Möglichkeiten eines solchen

Geräts hinsichtlich seiner Intelligenz und Automati-

sierung. Dieser ansprechend gestaltete Roboter kann

den Grundriss der vorhandenen Wohnräume „erlernen“ 

und sich in seinen Aktionen entsprechend anpassen.

Ausgestattet mit der innovativen Imprint Smart Map-

ping-Technologie, erfasst er bis zu zehn verschiedene

Grundrisse. Die jeweiligen Räume werden dabei mit

Namen gespeichert. Da der Roboter selbst unabhängig 

agiert, erübrigt sich die Interaktion mit dem Nutzer

auch über Wochen. Es kann zudem genau gesteuert wer-

den, welche Räume zu welchem Zeitpunkt gereinigt

werden sollen. Der i7+ bietet dafür volle Konnektivität

zu Alexa-fähigen Geräten sowie dem Google Assistant. 

Mit einem einfachen Sprachbefehl können Nutzer so

den Roboter gezielt anweisen, einen bestimmten Raum 

zu reinigen. Überaus komfortabel ist außerdem die 

Clean Base-Absaugstation, die auf praktische, hygie-

nische Weise den Inhalt des Staubsaugers aufnimmt

und zugleich als Ladestation dient. Dank dieser auto-

matischen Entleerung kann der Saugroboter über 

längere Zeit selbständig seine Arbeit verrichten. Mit

seinen innovativen Eigenschaften erleichtert

der Roomba i7+ damit in hohem Maße den Alltag.

Statement by the jury

Thanks to its innovative functionality and intelligent 

features, the Roomba i7+ can perfectly adapt to 

the floor plan of its environment. And when combined

with the Clean Base vacuum and charging station, 

which automatically absorbs the collected dirt, the unit 

delivers a new level of self-ff sufficiency and hygiene. 

An outstanding design solution, the robot vacuum

cleaner impresses with its advanced technology and 

elegant, consistent use of forms.

Begründung der Jury

Mittels seiner innovativen Funktionalität und intelli-

genten Eigenschaften kann sich der Roomba i7+ 

perfekt den Gegebenheiten seiner Umgebung anpas-

sen. Auch durch die Kombination mit der Clean Base-

Absaug- und Ladestation, die den Schmutz selbsttätig 

aufnimmt, erreicht dieses Gerät ein neues Level hin-

sichtlich Autarkie und Hygiene. Gestalterisch hervorra-

gend gelöst, überzeugt der Saugroboter durch seine 

fortschrittliche Technologie und elegante, einheitliche

Formensprache.

Designer portrait
See page 36
Siehe Seite 36
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Max is an insulated stainless steel cup
which maintains the beverage tempera-
ture for approximately two hours. The 
lid can easily be opened and closed using 
a specially developed mechanism: an iron
spring, wrapped in soft rubber, connects 
the lid and handle. The spring, marked
with a striking colour, responds to a light 
touch and causes the lid to spring open 
at a wide angle. The insulated cup is also 
equipped with an integrated tea strainer.

Statement by the jury
With its innovative mechanism, this 
vacuum mug can be opened and closed 
in a particularly comfortable way.

Max ist ein Isolierbecher aus Edelstahl, 
der die jeweilige Getränke-Temperatur für
circa zwei Stunden beibehält. Mithilfe
einer eigens entwickelten Mechanik lässt 
sich der Deckel leichtgängig öffnen und
schließen: Dazu verbindet eine mit Weich-
gummi umwickelte Eisenfeder Deckel
und Griff. Die farblich prägnant gekenn-
zeichnete Feder reagiert bereits auf eine 
leichte Berührung und lässt den Deckel 
in einem weiten Winkel aufspringen. Der 
Isolierbecher ist zudem mit einem inte-
grierten Teesieb ausgestattet.

Begründung der Jury
Mit seiner innovativen Mechanik lässt 
sich dieser Isolierbecher auf besonders
komfortable Weise öffnen und schließen. 

Maxx 
Vacuum Mug
Issolierbecher

Manufacturer
Guangzhou Kemei Commodity Co., Ltd.,
Guangzhou, China
In-house design
Pei Wen Huang
Web
www.3cmsh.com
Honourable Mention

Diese Isolierflasche hat eine Innenwand 
aus Keramik und eine Außenhülle aus Edel-
stahl. Eine Verwendung von Mineralwerk-
stoffen im Innern wird durch die stoßdämp-
fende Struktur der Flasche ermöglicht. Die 
Fugen zwischen den beiden Materialien des
Innen- und Außenbereichs sind durch eine 
spezielle Technik exakt ausgerichtet. ACERA 
ist in vier unterschiedlichen Farben erhält-
lich und sowohl für heiße als auch für kalte
Getränke geeignet. 

Begründung der Jury
Aufgrund der Integration einer Keramik-
innenfläche bietet diese Isolierflasche ein
hohes Maß an Gebrauchskomfort.

This vacuum bottle showcases a stainless 
steel exterior and a ceramic interior. 
The shock-absorbing structure makes it 
possible to use mineral compounds 
inside the bottle. The joints between the 
two materials for the interior and ex-
terior have been precisely aligned using 
a special technique. ACERA is available
in four different colours and suitable for
both hot and cold drinks.

Statement by the jury
Thanks to the integration of a ceramic
interieur, this vacuum bottle offers a
high ease of use.

AACERA
Vacuum Bottle 
Isolierflflascche

Manufacturer
ACERA, Brand LIVEN, Taoyuan, Taiwan
In-house design
Kang Zhen Hui
Web
www.aceraliven.com
Honourable Mention

Dolphin ist eine Serie von Isolierkannen 
aus Edelstahl, die drei Produktausfüh-
rungen umfasst: „Dolphin for tea“ ist mit 
einem Satin-Teesieb ausgestattet, wäh-
rend „Dolphin for easy drinking“ einen Trink-
stopper bietet, der sich leicht mit einer 
Hand öffnen und schließen lässt. Zur gründ-
lichen Reinigung lässt er sich einfach ab-
schrauben. Die Variante „Dolphin for fun“ 
wurde mit seinem kugelförmigen Griff 
speziell für die Bedürfnisse von Mutter und 
Kind entwickelt. Hingegen haben die an-
deren Kannen Griffschlaufen.

Begründung der Jury
Diese Isolierkannen zeigen eine gute 
Qualität, zudem verleiht die auffallende 
Farbgebung der Serie einen eigenständigen 
Charakter.

Dolphin is a series of stainless steel vacu-
um bottles, comprising three different
versions. Dolphin for Tea is equipped with 
a satin tea strainer. “Dolphin for Easy
Drink” offers a drinking stopper which 
can easily be opened and closed with 
one hand, as well as unscrewed for thor-
ough cleaning. Finally, there is the 
“Dolphin for Fun” model, which has a 
ball-shaped handle especially developed
for the needs of mother and child. In 
contrast, the other bottles are equipped
with carrying loops.

Statement by the jury
These vacuum bottles showcase a sound
quality, while the distinctive colour 
scheme lends the series an independent
character.

DDollphin
Vacuum Bottle Series
Isolierkannennen--Serrie

Manufacturer
Jieyang Xingcai Industrial Co., Ltd.,
Jieyang, China
Design
AKS Design Studio (Lewis Wong, Alex Lin, 
Zizhe Lin), Hong Kong
Web
www.xingcai.com
www.aks.hk
Honourable Mention

Vacuum Bottles
Isolierflaschen

Manufacturer
Hefei Yiso Product Design Co., Ltd., 
Hefei, China
In-house design
Gang Hu, Likun Dai, Zhefeng Hu,
Chuanzhu Zhang, Wei Jiang, 
Yidan Zhuge, Jie Chen, Yanxue Zhang, 
Zhihui Guo, Miaojun Guo
Web
www.yisodesign.com

These vacuum bottles project a minimal-
ist design language to meet the taste of 
outdoor and sports enthusiasts. The bot-
tles’ flowing contour, which provides for 
better grip, is achieved by using spray
moulding technology. Made of corrosion-
resistant stainless steel, the product is
available in two sizes, each model with a 
coated or uncoated finish. The double-
walled stainless steel lid can serve as a
drinking cup.

Statement by the jury
The purist character of these vacuum 
bottles is marked by a self-reliant design, 
a concept which is consistently rounded
off by appealing details.

Diese Isolierflaschen folgen einer mini-
malistischen Formensprache, um dem 
Geschmack von Outdoor- und Sportinter-
essierten zu entsprechen. Die geschwun-
gene Kontur der Flaschen, die der besseren 
Griffigkeit dient, wird durch eine Sprüh-
formtechnologie ermöglicht. Das Produkt 
aus korrosionsbeständigem Edelstahl ist 
sowohl in einer unbeschichteten als auch 
in einer beschichteten Variante sowie in 
zwei Größen erhältlich. Der doppelwandige
Deckel aus Edelstahl kann als Trinkbecher
verwendet werden.

Begründung der Jury
Eine eigenständige Gestaltung prägt den 
puristischen Charakter dieser Isolier-
flaschen, zudem runden ansprechende 
Details das Konzept stimmig ab.

This vacuum flask series merges mini-
malism with functionality. The flasks 
feature a smooth, polished metal surface, 
which, in some models, is coated with 
durable resin. The double-walled stainless
steel cup and the seamless body aim to 
prevent dirt from adhering. A recess for 
the thumb, the push-to-open stopper 
and a spout which allows pouring in any
direction ensure comfortable handling.

Statement by the jury
Using sturdy materials, this vacuum flask 
series showcases an appealing design 
and a high level of user-friendliness.

Diese Isolierflaschen-Serie verbindet Mini-
malismus mit Funktionalität: Die Flaschen 
zeigen eine glattpolierte Metalloberfläche, 
die in einigen Versionen mit einer lang-
lebigen Harzbeschichtung versehen ist. Der 
doppelwandige Edelstahlbecher und der 
nahtlos gefertigte Korpus zielen darauf ab, 
dass sich nirgendwo Schmutz festsetzen
kann. Die griffige Vertiefung für den Daumen, 
der Push-to-Open-Stopfen und ein Aus-
guss, der das Ausgießen in jede Richtung 
ermöglicht, gestalten die Handhabung 
komfortabel.

Begründung der Jury
Unter Verwendung von robusten Mate-
rialien zeigt diese Isolierflaschen-Serie 
eine ansprechende Gestaltung und einen
hohen Bedienkomfort.

MOTION
Vacuum Flask Series
Isolierflaschen-Serie

Manufacturer
WMF Group GmbH, GeislingenWMF Group G /Steige, 
Germany

esignIn-house de
Ernst Köhler
Web

roup.comwww.wmf-gr

Doing – Red Dot Design 

Yearbook 2020/ 2021 “Doing” showcases products from activity- and life- 

style-oriented areas such as babies and children, household, tableware and cooking utensils, 

garden, tools, cameras, as well as communication and roboter. Additionally, the design team of 

the year, as well as designer and jury portraits will be shown.

Sample pages Doing 2019 / 2020
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Working – Red Dot Design 

Yearbook 2020/ 2021 “Working” presents products from work- and technology-oriented 

fields such as office, computers and information technology, industrial equipment, machinery 

and automation, materials and surfaces, heating and air conditioning technology, as well as 

healthcare and medical devices. Additionally, the design team of the year, as well as designer  

and jury portraits will be shown.
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Statement by the jury
The TAG ceramic tile collection is impres-
sive for a design concept that is both
innovative and at the same time artful.

Begründung der Jury
Die Keramikfliesen-Kollektion TAG beein-
druckt mit einem gleichermaßen innova-
tiven wie auch kunstvollen GestaltungsG -
konzept.

Die TAG-Kollektion ist eine Momentauf-
nahme amerikanischer Street-Art-Kunst.
Sie besteht aus 45 × 45 cm großen, digital 
bedruckten Fliesen. Diese zeigen jeweils
den Ausschnitt eines Wandbildes, das z. B.
in Metropolen wie New York, Chicago, 
Los Angeles, Miami, Denver, Houston und 
Dallas zu sehen ist. 25 Künstler steuerten 
für diese Kollektion, die als Collage instalC -
liert wird, jeweils zwei Motive bei. Die Flie-
sen, die eine hohe Farbtiefe haben, eignen
sich für die Boden- und Wandgestaltung
im In- und Outdoorbereich von Privat- wie 
auch Geschäftshäusern.

The TAG collection provides a snapshot 
of American street art, portrayed on 
45 × 45 cm digitally printed tiles. The 
tiles each show an excerpt of a mural 
from cities such as New York, Chicago, 
Los Angeles, Miami, Denver, Houston and 
Dallas. 25 artists each contributed two
motifs for this collection that is fitted 
in the form of a collage. The tiles, which 
are characterised by their very intense 
colours, are suitable for use on both
interior and exterior floors and walls in
residential and office buildings.

TAG
Ceramic Tile Collection
Keramikfliesen-Kollektion

Manufacturer
HRG-Heralgi, Onda (Castellón), Spain
Design
ReThink! Tile Studio, Houston, USA
Web
www.heralgi.com
www.lanovatile.com/tag
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Mit Go lassen sich Leuchtengruppen 
einfach und effizient steuern. Die Program-
mierung erfolgt kabellos über eine App. 
Durch die eingebaute Bluetooth-Mesh-
Vernetzungstechnologie ist das System 
auch für zukünftige Entwicklungen gerüs-
tet. Das Gerät verfügt über neun Ausgangs-
ports, die in bis zu drei separate Gruppen 
konfiguriert werden können. Die Plug-and-
play-Installation und schnelle Inbetrieb-
nahme vereinfachen die Komplexität der
Lichtsteuerung in einer Vielzahl von An-
wendungsszenarien.

Begründung der Jury
Go überzeugt durch seine ausgeklügelt 
innovative Funktionalität, die eine beson-
ders einfache Handhabung und vielseitige 
Konfigurierbarkeit erlaubt.

Lighting groups can be controlled easily
and efficiently with Go. The program-
ming is done wirelessly via an app, and
the integrated Bluetooth mesh network-
ing technology means that the system 
is equipped for future developments. The 
device has nine output ports which can 
be configured in up to three separate 
groups. The plug-and-play installation 
and quick implementation simplify the 
lighting control’s complexity in a multi-
tude of application scenarios.

Statement by the jury
Go convinces with clever and innovative 
functionality that enables particularly 
easy handling and versatile configur-
ability.

Go
Lighting Control System
Lichtsteuerungssystem

Manufacturer
Prolojik Ltd, 
High Wycombe, Buckinghamshire,
United Kingdom
In-house design
Web
www.prolojik.com

Statement by the jury
The KSL System offers a real benefit for 
professional use thanks to its ingenious
geometry, easy handling and reduced
aesthetics.

Begründung der Jury
Dank seiner ausgeklügelten Geomet-
rie, dem einfachen Handling und einer 
reduzierten Ästhetik ist das KSL-System
ein echter Gewinn für den professionellen
Einsatz.

Dieses System mit übereinander angeord-
neten Lautsprechern weist eine äußerst 
schlanke Form auf. Dank seiner Größe ist 
der Einsatz in Clubs und Theatern, aber 
auch in Stadien und Arenen möglich. Die 
reduzierte Abstrahlung zu den Seiten und
nach hinten minimiert die Schallimmission
außerhalb des Zuschauerbereichs. Zu den 
wesentlichen GestaltungsmerkmalenG
gehören die komfortablen Griffe, die auf-
geräumte Rückansicht und die glatten, 
ruhigen Fronten mit subtil integriertem
Markensymbol. Die Boxen bestehen aus 
PEFC-zertifiziertem Sperrholz, sind schlag-
unempfindlich, wetterfest und umwelt-
freundlich beschichtet.

This system with vertically arranged 
speakers has a very slim shape. Its size 
enables various applications, ranging 
from clubs and theatres to stadiums and 
arenas. The lower dispersion to the sides
and rear minimises sound emission out-
side of the audience area. The significant
design features include the comfortable
handles, the clear rear view and the sleek, 
smooth front with subtly integrated
brand label. The speakers, made of PEFC-
certified plywood, are impact-resistant, 
weatherproof and have an environmen-
tally sound coating.

KSL Syystem
Line Array Loudspeaker
LLLine-Array-Lautsspreccher

Manufacturer
d&b audiotechnik GmbH, Backnang, Germany
In-house design
Matthias Christner, Werner Bayer, Julius Graap, Micha Klein, 
Nico Paul, Fritz W. Wurster
Web
www.dbaudio.com

Die Farbtonbestimmung bei OLED-Displays 
gestaltet sich aufgrund des hohen dynami-
schen Bereichs (HDR), der eine sehr geringe 
bis sehr hohe Leuchtdichte umfasst, mitun-
ter schwierig. Das Farbmessgerät CA-410 
gewährleistet eine im Vergleich zum Vor-
gängermodell 25-fach höhere Genauigkeit
bei der Überprüfung solch hochauflösender 
Bildschirme. Des Weiteren wurde die Größe 
des Gerätes verkleinert und sowohl die 
Hardware als auch die Software der Benut-
zeroberfläche überarbeitet, um die Hand-
habung und Lesbarkeit zu verbessern.

Begründung der Jury
Mit seinen exzellenten Messeigenschaften,
kompakten Abmessungen und der auf-
geräumten Benutzeroberfläche setzt das 
CA-410 wegweisende Standards.

CA-410
Display Colour Analyser 
Farbmessgerät für Displays

Manufacturer
Konica Minolta, Inc., Tokyo, Japan
In-house design
Jun Shibayama, Naoaki Iwamatsu
Web
www.konicaminolta.com

Determining the colour shade of OLED 
displays can be difficult at times because
of the high dynamic range (HDR), which 
covers luminance from very low to very
high. The CA-410 colour analyser ensures
accuracy in checking such high-resolu-
tion displays that is 25 times higher than
the preceding model. In addition, the 
size of the device has been reduced, 
while the hardware and software of the
user interface have undergone revision 
in order to improve handling and read-
ability.

Statement by the jury
The CA-410 sets new standards with its
excellent measuring characteristics, 
compact dimensions and uncluttered compact d

face.user interf
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Statement by the jury
The OKA SpaceLine partition system 
represents a successful synthesis of for-
mal clarity, timeless aesthetics and high 
technical functionality. 

Begründung der Jury
Das Trennwandsystem OKA SpaceLine stellt 
eine gelungene Synthese aus formaler 
Klarheit, zeitloser Ästhetik und hoher tech-
nischer Funktionalität dar.

OKA SpaceLine
Acoustic Partition System
Akustiktrennwandsystem

Manufacturer
OKA Büromöbel GmbH & Co. KG, 
Ebersbach-Neugersdorf, Germany
In-house design
Frank Christian Kieschnick
Design
Horn Design and Engineering (Daniel Grahnert), 
Dresden, Germany
Web
www.oka.de
www.horn-product.com

OKA SpaceLine ist ein modulares
Akustiktrennwandsystem für offene Büro-
landschaften. Es erfüllt alle Ansprüche
visueller Abschirmung und räumlicher Zo-
nierung bei hoher akustischer Wirksamkeit. 
Basierend auf dem schlanken Rahmenprofil 
aus Aluminium, verwendet SpaceLine eine 
nahtlose Polstertechnik mit Keder, die den 
Rahmen vollständig umkleidet. Neuartig 
ist die schräge Anordnung der Nut, so liegt 
selbst der Keder verdeckt. Ohne sichtbare
Profile und Nähte bestimmen wohnliche, 
stoffbespannte Flächen die Gestalt des Sys-
tems. Alle Module verfügen über eine um-
laufende Funktionsfuge, die zwischen den 
Polsterflächen liegt und äußerlich nur als
Schattenfuge wahrnehmbar ist. Entlang 
dieser Fuge lassen sich Verbinder und Ac-
cessoires werkzeuglos befestigen.

OKA SpaceLine is a modular acoustic
partition system for open-space offices.
It fulfils all visual and acoustic space-
division requirements with high acoustic
effectiveness. Based on a thin aluminium
frame, SpaceLine uses seamless uphol-
stery with piping cord completely en-
casing the frame. These profiles have 
innovative oblique grooves, enabling
even the piping to be hidden. With no 
visible profile and seams, the smooth,
fabric-covered surfaces determine the 
appearance of the dividers. Every mod-
ule has a functional gap running around
the edge, situated between the uphol-
stered surfaces and only discernible as a
shadow gap. Connectors and accessories
can be attached along this gap without
the need for tools.
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Magically staged

“Sometimes I imagine colours as if they were living

ideas, being of pure reason with which to communi-

cate,” French painter Paul Cézanne once said. With its 

subtle design, this set of coloured pencils offers it-

self as a special frame for experiencing an outstanding 

range of colours. The set comprises 500 tints, tones,

shades and hues, which in their entirety form a fas-

cinating, visually appealing wall of colours. The pencils 

are traditionally crafted in the districts of Arakawa 

and Katsushika in eastern Tokyo. The wooden square

body of the pencils is made with refined precision

and love for detail. They boast a surface that is pleas-

ant to the touch, well-balanced and therefore easy 

to hold, much like Japanese Hashi chopsticks. The foil-

stamped matte pencils feature high-quality smooth-

gliding 3.5 mm thick leads. The subtle and delicate

colour gradations of this set are also an expression of 

local craftsmanship as they are created based on 

sophisticated colour-blending techniques. For a good

overview, the entire set of 500 coloured pencils is 

divided into 25 different palettes. These refer to the 

distinctive characters of the colours with thematic 

names such as “Autumn”, “Love”, “Serenity” and

“Urban”, as well as specialty colours such as fluores-

cent, metallic and pastel.

Magisch inszeniert

„Bisweilen stelle ich mir die Farben als lebendige 

Gedanken vor, Wesen reiner Vernunft, mit denen ich

mich auseinandersetzen kann“, definierte einst der 

französische Maler Paul Cézanne. Dieses Set aus Farb-

stiften bietet durch seine feinsinnige Gestaltung einen 

besonderen Rahmen der Entfaltung für ein weites 

Farbspektrum. Es besteht aus 500 Farbtönen, Farbab-

stufungen und Schattierungen, die in ihrer Gesamtheit

eine faszinierende, visuell eindrucksvolle Farbwand 

bilden. Die Stifte werden traditionell in den Bezirken

Arakawa und Katsushika im Osten Tokios gefertigt. Ihr

quadratischer Holzkorpus wird mit hoher Präzision 

und Liebe zum Detail bearbeitet. Sie haben deshalb eine

haptisch angenehme Oberfläche und liegen ähnlich

wie japanische Essstäbchen gut austariert in der Hand

des Nutzers. Der foliengeprägte, mattierte Korpus ist

mit einer hochwertigen, sanft gleitenden 3,5 mm dicken

Mine ausgestattet. Die subtilen und zarten Abstufun-

gen der Farben dieses Sets sind ebenfalls ein Ausdruck 

lokaler Handwerkskunst, da sie auf der Basis ausge-

klügelter Farbmischtechniken entstehen. Für einen gu-

ten Überblick ist die gesamte Serie von 500 Farbstiften

in 25 verschiedene Paletten unterteilt. Diese verweisen

mit Namen wie „Autumn“, „Love“, „Serenity“ oder 

„Urban“ sowie speziellen Leucht-, Metallic- oder Pas-

tellfarben auf den jeweiligen Charakter der Farben.

Statement by the jury

This collection of coloured pencils showcases out-

standing precision in terms of workmanship and in 

the number and gradation of available hues. The indi-

vidual pencils feel soft and pleasant to the touch, 

rest ergonomically in the hand and thus support free-

flowing, fatigue-free work. In keeping with its func-

tionality and aesthetically designed packaging, this

collection conveys a strong sense of high quality.

Begründung der Jury

Diese Kollektion von Farbstiften zeigt eine außeror-

dentliche Präzision sowohl in ihrer Verarbeitung als 

auch in der Anzahl und Abstimmung der verfügbaren 

Farben. Die einzelnen Stifte fühlen sich angenehm 

weich an, liegen ergonomisch gut in der Hand und er-

lauben so ein fließendes, ermüdungsfreies Arbeiten.

Im Einklang mit ihrer ästhetisch und funktional gestal-

teten Verpackung, vermittelt diese Kollektion eine 

hohe Qualität.

Designer portrait
See page 36
Siehe Seite 36

Web
www.felissimo.co.jp
www.mono-goto.com

Design
monogoto (Marie Uno), 
Los Angeles, USA 
Poppie Pack, Sydney, Australia

In-house design
Kazuhiko Yazaki

Manufacturer
FELISSIMO Inc., Kobe, Japan

FELISSIMO 500
Coloured Pencils
Farbstifte

Also available 
as a set
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“Enjoying” is the name of the fourth volume of the  

Red Dot Design Yearbook 2018 / 2019 and visualises products from areas such as bicycles,  

vehicles, sports and outdoor, leisure and games, entertainment, spas and personal care, fashion, 

lifestyle and accessories, as well as watches and jewellery. Additionally, the design team of the 

year, as well as designer and jury portraits will be shown.

Sample pages Enjoying 2019 / 2020
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Statement by the jury

The fascinating concept of growing clothes offers par-

ents of toddlers a highly functional and child-friendly 

alternative. Made from an innovative material, these 

smart and lightweight garments can adapt to the 

growth of children across seven different sizes. More-

over, they are comfortable to wear, breathable and 

easy to wash in machines. In the often little sustainable 

fashion industry, they embody an innovative product

solution.

Begründung der Jury

Das faszinierende Konzept mitwachsender Kleidung 

gibt den Eltern von Kleinkindern eine funktionale und 

kindgerechte Alternative an die Hand. Gefertigt aus 

einem innovativen Material, können sich diese smarten

und leichten Kleidungsstücke über sieben Kleidergrößen

hinweg dem Wachstum anpassen. Sie sind dabei an-

genehm zu tragen, atmungsaktiv und problemlos in der 

Maschine waschbar. In der oft wenig nachhaltigen 

Modebranche stellen sie eine zukunftsweisende Produkt-

lösung dar.

Designer portrait
See page 68
Siehe Seite 68

Perfekt angepasst

Besonders in ihren ersten zwei Lebensjahren wachsen

Kinder sehr rasch. Als Ergebnis passt ihnen Kleidung 

immer nur für kurze Zeit. Petit Pli basiert auf der Idee 

mitwachsender Bekleidung, um diesen Zeitraum zu 

überbrücken und Abfall zu reduzieren. Die Kleidungs-

stücke sind ästhetisch schön und hochinnovativ, da 

sie über bis zu sieben verschiedene Kleidergrößen hin-

weg mit Kindern im Alter von neun Monaten bis zu

vier Jahren mitwachsen. Sie werden somit zum stetigen 

Begleiter in deren Entwicklung. Das Konzept der „Ein-

heitsgröße“ von Petit Pli beruht auf dem besonderen,

mit einer zum Patent angemeldeten Struktur versehe-

nen Stoff, der Kindern eine unvergleichliche Bewe-

gungsfreiheit bietet. Petit Pli-Kleidung ist sehr leicht,

regenfest und kann in der Maschine gewaschen wer-

den. Da sich Kinder in diesem Alter viel bewegen, sind

die Kleidungsstücke mit einer wasserdichten, atmenden

Beschichtung versehen. Verblüffend ist die Möglichkeit,

diese Bekleidung aufgrund der speziellen Stoffstruktur

nach Bedarf in zwei Richtungen auf die passende 

Größe ziehen zu können. Die Kleidungsstücke entspre-

chen damit jeweils der aktuellen Größe des Kindes und

sind weder zu groß noch zu klein. Entwickelt wurde 

Petit Pli vor allem auch als Antwort auf die verbreitete 

Wegwerfmentalität unserer Zeit sowie unethische

Praktiken in der Modeindustrie. Zielsetzung der Gestal-

tung war es zudem, bereits der künftigen Generation 

den Wert einer innovativen, langlebigen Bekleidung zu

vermitteln – als Quelle, Inspiration und Grundlage eines 

entschleunigten Konsumverhaltens.

Perfectly adapted

Children grow very quickly, especially in the first two

years of their life. Their rapid growth results in gar-

ments fitting and being used for short time periods. 

Petit Pli creates clothes that grow with children to 

bridge this period and reduce waste. These garments 

are both aesthetically beautiful and highly innovative. 

They are designed to grow with children aged nine

months to four years, spanning seven discrete sizes. 

Thus, they serve as a continuous companion in a 

child’s development. The “one size fits all” concept of 

Petit Pli is made possible because these garments are

embedded with a patent-pending structure, allowing 

children unparalleled freedom of movement. Petit Pli

suits are lightweight, rainproof and can easily be ma-

chine-washed. On account of children between nine 

months and four years playing and moving around a 

lot, these garments have a breathable rainproof coat-

ing. Because of the garments’ special structure, it is

amazing how they allow being pulled to the right size

in two directions as needed. The clothes thus adapt

to the current size of the child over a longer period, 

avoiding being either too big or too small. Petit Pli has

been developed, above all, in response to a widespread

throwaway culture as well as unethical practices syn-

onymous with the fast fashion industry. Moreover, the

aim of the design is to convey the value of longevity 

and innovation in clothing in the next generation – 

inspiring, instilling and planting the seed for slower

consumption behaviours.

In-house design
Petit Pli

Manufacturer
Petit Pli, 
London, United Kingdom

Web
www.petitpli.com

Petit Pli – Clothes That Grow
Children’s Clothing
Kinderbekleidung

201200

Statement by the jury
The easy-to-use G9 impresses with a
range of features that is second to
none. Numerous functions offer versatile 
music and gaming experiences.

Begründung der Jury
Das leicht zu bedienende G9 fasziniert mit 
einem Leistungsumfang, der seinesgleichen i L i f d i l i h
sucht. Zahlreiche Funktionen ermöglichen 
vielseitige Musik- und Spielerlebnisse.

In einem Gerät vereint das Modul G9 der 
GEWA-Drum-Workstation digitale USB-/
PC-Schnittstelle, Aufnahme-Tool, Patch-
Bay, Mixer, E-Drum Brain, Touchpanel, 
MP3-Player und Multieffektgerät. Bedient 
wird es über ein 10”-Touchdisplay und vier 
Drehregler an der linken Seite. Mit einer 
Kapazität von 128 GB kann es eine Vielzahl 
von Sounds speichern, und ein zusätzlicher S d i h d i li h
4-GB-Flash-Speicher bietet sofortigen 
Zugriff auf die Presets. Mittels HD-Trigger-
ing kann die Position der einzelnen Schläge
millimetergenau erkannt werden; für die
Klangerzeugung sorgen 3D-Full-Dynamic-
Samples. 

The module G9 of the GEWA drum work
station combines digital USB/PC inter-
face, recording tool, patch bay, mixer, 
e-drum brain, touch panel, MP3 player 
and multi-effect device all in one. It is
operated via a 10” touch display and 
four rotary knobs on the left side. With a 
128 GB memory, it can store a variety of 
sounds. An additional 4 GB flash memod A ddi i l GB fl h -
ry provides instant access to the presets.
HD triggering allows the position of each 
beat to be detected with millimetre ac-
curacy, while 3D full dynamic samples 
provide the sound. 

GEWA G9 WORKSTATION
Sound Module
Soundmodul

Manufacturer
GEWA music GmbH, Adorf, Germany
Design
8quadrat-design, Coburg, Germanyd d i C b G
Web
www.gewamusic.com
www.8quadrat-design.de

Statement by the jury
With its enormous spectrum of sound 
generation, the GEWA G9 PRO L6 digital
drum set offers a musician almost un-
limited possibilities – a first-class perfor-
mance range that convinces.

Begründung der Jury
Mit dem erstaunlichen Spektrum der Mi d li h S kt d
Klangerzeugung sind einem Musiker am 
digitalen Schlagzeug GEWA G9 PRO L6 
kaum Grenzen gesetzt – ein eindrucks-
voller Leistungsumfang, der überzeugt.

Das GEWA G9 PRO L6 verbindet elektro-
nische Klangerzeugung mit dem optischen 
Erscheinungsbild und Spielgefühl eines 
akustischen Schlagzeugs. Bei der Konzep-
tion der Klangerzeugung wurden alle 
Möglichkeiten der Signalverarbeitung eines 
Tonstudios als Referenz angenommen und
über ein intuitiv zu bedienendes 10”-Touch-
display zugänglich gemacht. So steht dem di l li h h S h d
Musiker ein Schlagzeug mit mehreren 
hundert Klängen sowie die Möglichkeit zur 
Verfügung, diese seinen Bedürfnissen indi-
viduell anzupassen. Bei den verschiedenen
Schlagflächen kann er zwischen modern 
und klassisch wählen.

The GEWA G9 PRO L6 combines elec-
tronic sound generation with the visual
appearance and feel of an acoustic drum 
set. When designing the sound genera-
tion, every kind of signal processing
of a sound studio was taken as a refer-
ence and made accessible via an intui-
tive 10” touch display. This provides the 
musician with a drum set with several i i i h d i h l
hundred sounds as well as the possibility 
to individually adapt them to his needs.
The various drum surfaces offer a choice
between a modern and a classic mode.

GEWWA G9 PRO LL6
Digital Drum
DDDigitales Schlagzzeugg

Manufacturer
GEWA music GmbH, Adorf, Germany
Design
8quadrat-design, Coburg, Germanyd d i C b G
Web
www.gewamusic.com
www.8quadrat-design.de
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Urban all-rounder

In the wake of new urban traffic scenarios, the bicycle

has increasingly taken centre stage for the versatile

possibilities it offers. Designed for unhindered use in 

the city, the Stadtfuchs (“city fox”) is an “all-rounder 

and perfect associate to take on all obstacles of the

urban jungle”. The design of its steel frame has been 

adapted to the often rapidly changing conditions in

urban traffic, blending ergonomics, functionality and 

safety into a unity. The result is a novel elastic rear 

suspension that enables the bike to dampen bumps, 

benefiting the user’s riding comfort. The seamlessly

integrated LED light system is powered by a self-

contacting hub dynamo to adequately illuminate the 

way at night. Moreover, this bike also features a smart

GPS tracking system that protects against theft and 

allows users to locate the bike at any time. Equipped 

with a low-maintenance belt drive and an 11-speed hub

gear, the bike speeds up silently at a fast pace, while 

the hydraulic braking system ensures proper braking 

force. The Stadtfuchs is functionally well-thought-out 

with technically sophisticated details, such as an inter-

nal cable routing and an integrated seat clamp. Entirely 

developed and manufactured locally in Germany, the

bike’s steel frame embodies a further expression of en-

vironmentally friendly mobility.

Urbaner Alleskönner

Im Zuge neuer Verkehrsszenarien rückt das Fahrrad mit 

seinen Möglichkeiten immer mehr in den Vordergrund.

Der Stadtfuchs wurde für den uneingeschränkten Stadt-

einsatz konzipiert und zeigt sich als „Alleskönner 

und perfekter Begleiter, um die Hürden des urbanen 

Dschungels zu meistern“. Die Gestaltung seines Stahl-

rahmens wurde an die oftmals rasanten Bedingungen 

im Stadtverkehr angepasst, mit dem Ziel der Optimie-

rung von Ergonomie, Funktion und Sicherheit. Das 

Resultat ist ein neuartiger Hinterbau, der das Hinterrad

elastisch aufhängt und Fahrbahnunebenheiten zuguns-

ten des Fahrkomforts kompensiert. Ein vollständig in-

tegriertes und autark gespeistes LED-Lichtsystem sorgt 

bei Dunkelheit für eine ausgesprochen helle Beleuch-

tung. Dieses Fahrrad verfügt darüber hinaus über ein 

smartes GPS-Trackingsystem, das vor Diebstahl schützt, 

da der Nutzer das Rad jederzeit orten kann. Ausge-

stattet mit einem wartungsarmen Zahnriemen und ei-

ner 11-Gang-Nabenschaltung, erfolgt der Vortrieb 

geräuschlos und temporeich, während die hydraulisch

arbeitenden Scheibenbremsen kraftvoll verzögern. Der 

Stadtfuchs ist funktional durchdacht und weist tech-

nisch raffinierte Details auf, wie eine interne Zugverle-

gung und eine integrierte Sattelklemme. Sein komplett 

in Deutschland entwickelter Stahlrahmen wird auch

lokal produziert – als weiterer Ausdruck einer umwelt-

freundlichen Mobilität.

Statement by the jury

The stylish design of this bike perfectly integrates all

the elements one would expect from a high-quality 

urban bike. Its appealing proportions give it a timeless

and at the same time very modern look. The innova-

tive construction of the elastic rear-wheel suspension

makes this bike safe and comfortable to ride. Its out-

standing features including the smart GPS tracking 

system and integrated LED lighting truly enrich every-

day life.

Begründung der Jury

Die stilvolle Gestaltung dieses Fahrrads integriert auf 

perfekte Weise all die Elemente, die man von einem

hochwertigen Urban Bike erwartet. Mit seinen anspre-

chenden Proportionen wirkt es zeitlos und zugleich

sehr modern. Die innovative Konstruktion des Hinter-

baus mit elastischer Aufhängung des Hinterrads macht

dieses Fahrrad komfortabel und sicher. Exzellente Fea-

tures wie ein smartes GPS-Trackingsystem und eine 

integrierte LED-Beleuchtung bereichern den Alltag.

Designer portrait
See page 30
Siehe Seite 30

In-house design
Urwahn Engineering GmbH

Web
www.urwahnbikes.com

Manufacturer
Urwahn Engineering GmbH,
Magdeburg, Germany

Stadtfuchs
Urban Bike
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Die Peloton Bootcamp Weights sind ein
ergonomisch geformtes Paar Hanteln, die 
aus Gusseisen hergestellt und an den 
Enden mit Polyurethan beschichtet werden. 
Sie sind durch eine klare, reduzierte Gestal-
tung gekennzeichnet und fallen durch 
ihren fließenden Übergang vom Quadrat 
der Gewichtsscheiben zur runden Stange 
auf. Wann immer und wo immer man 
gerade ist, bieten sie die Möglichkeit zum 
Kraft- und Ausdauertraining. 

Begründung der Jury
Die Peloton Bootcamp Weights imponieren 
durch ihre klassische, schlichte Gestaltung. 
Da sie einfach zu handhaben sind, lässt sich 
mit ihnen überall unkompliziert trainieren.

The Peloton Bootcamp Weights are an 
ergonomically shaped pair of cast iron
dumbbells with polyurethane coated
ends. They are characterised by a clear, 
reduced design and stand out due to
their striking transition from square 
weight plates to circular handle. When-
ever and wherever you are, they offer 
the opportunity for strength and 
endurance training.

Statement by the jury
The Peloton Bootcamp Weights impress 
due to their classic simple design. Easy 
to handle, they are easy to train with 
anywhere.

Pelootoon Bootcammp Weights
Dumbell
HHantel

Manufacturer
Peloton Interactive, Inc., New York, USA
In-house design
Jason Poure, James Connors,
Lee Hendrickson
Web
www.onepeloton.com

Taurus SelectaBell is a practical dumb-
bell, which combines several single
dumbbells in only one. This saves space 
and makes dumbbell training comfort-
able and easy, as the weights can be 
changed in no time. The adjustment pin
is pulled out and engaged again at the
desired weight. The remaining weight 
plates remain in the stable receptacle in 
which the dumbbells are safely stored.
Five weight gradations are available: 4.5,
9, 13.5, 18 and 22.5 kg.

Statement by the jury
Practical, compact and uncomplicated – 
these performance features make the
Taurus SelectaBell dumbbell excellently
suited for comfortable strength training
at home.

TTauurus SelecctaBell
Dumbbell
Hantel

Manufacturer
Sport-Tiedje GmbH, Schleswig, Germany
In-house design
Web
www.sport-tiedje.com

Statement by the jury
With its multitude of different elements, 
the well-thought-out equipment set plus 
app meets the demands of contemporary 
fitness training to a high degree. 

Begründung der Jury
Mit seiner Vielzahl verschiedener Elemente 
erfüllt das durchdacht konzipierte Geräteset
plus App die Ansprüche an ein zeitgemäßes 
Fitnesstraining in hohem Maße.

Wonder Core Genius sind mehrere Fitness-
geräte in einem, inklusive eines intelligen-
ten App-Trainers. Um den unterschied-
lichen Anforderungen an ein umfassendes 
Work-out gerecht zu werden, lässt sich 
Wonder Core Genius in wenigen Sekunden 
ganz ohne Werkzeug in zehn verschiedene 
Anwendungen umwandeln und bietet zum 
Beispiel ein Springseil, einen Handmuskel-
trainer, einen Push-up-, einen Kniebeugen- 
und einen Ganzkörperübungsmodus. Alle 
Komponenten lassen sich kompakt in den
Fächern der Gerätekassette verstauen. Die 
App enthält über 100 Trainingsvideos für 
die einzelnen Muskelgruppen.

Wonder Core Genius are several fitness 
machines in one, including a smart app 
trainer. To meet the different demands 
of a comprehensive workout, it can be 
transformed into ten different applica-
tions without any tool in seconds, 
including a skipping rope, a hand gripper, 
a mode for push-ups, for squats and for 
full-body exercises. The individual com-
ponents can be compactly stowed in 
the compartments of the device cassette. 
The app contains over 100 training 
videos for the individual muscle groups.

Wonder Core Genius
Fitness Equipment
Fitnessgeräte

Manufacturer
Bodyorbit Co., Ltd., Taichung, Taiwan
In-house design
Web
www.bodyorbit.com

Taurus SelectaBell ist eine praktische 
Kompakthantel, die mehrere Einzelhanteln
in nur einer Hantel vereint. Das spart Platz 
und macht das Hanteltraining komfortabel
und einfach, da sich die Gewichte im Nu 
wechseln lassen. Dazu wird der Verstellstift
herausgezogen und beim gewünschten
Gewicht wieder eingerastet. Die übrigen 
Gewichtsscheiben bleiben in der stabilen 
Aufnahmeschale zurück, in der die Hanteln
sicher aufbewahrt sind. Es sind fünf Ge-
wichtsabstufungen von 4,5, 9, 13,5, 18 und
22,5 kg erhältlich.

Begründung der Jury
Praktisch, kompakt undd unkompliziert – 
mit diesen Leistungsmeerkmalen empfiehlt
sich die Hantel Taurauss SelectaBell als
hervorragend geeignett für ein bequemes
Krafttraining zu Hausee.

Also available 
as a set

Red Dot Design Yearbook 2020/ 2021 

Set: Living, Doing, Working & Enjoying

Approx. 1,770 pages

Approx. 2,590 colour illustrations

Approx. 1,660 design products

Hardcover I 978-3-89939-222-7

€ 60.00 I US $ 70.00

Weight approx. 14 kg

Publication date: 13 July 2020



The world’s best and latest innovations in the field of  

communication design are presented in this two-volume design book. Volume 1 features the wide 

range of creative achievements in brands, brand design & identity, corporate design & identity, 

annual reports, advertising, packaging design, fair stands, retail design and junior award “brands”. 

Volume 2 presents trends from publishing & print media, posters, typography, illustrations, sound 

design, film & animation, online, apps, interface & user experience design, spatial communication 

and junor award “communication design”. Additionally, the agency of the year, as well as designer 

and jury profiles will be presented. 

International Yearbook 

Brands & Communication Design 

2019 / 2020

Sample pages International Yearbook Brands & Communication Design 2019 / 2020

12 | 13

International Yearbook 

Brands & Communication 

Design 2019 / 2020

Editor: Peter Zec

English

24 x 30 cm | 9.5 x 11.8 inches

Two volumes

Hardcover |  978-3-89939-218-0

€ 80.00 | US $ 90.00 

Weight 7.4 kg

Volume 1: 

640 pages

1,445 colour illustrations

375 design projects

Volume  2: 

620 pages

1,704 colour illustrations

395 design projects

Publication date: 14 November 2019

A must-have for corporate  

communication experts, content managers,  

advertising consultants, designers,  

art directors, photographers, design universities,  

design students and people  

with a passion for the creative world

International Yearbook Volume 1: 

156 157
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Samsung Notebook 
Odyssey
[Promotional Video]

The new edition of Samsung Notebook

Odyssey was launched with a cooling 

system that precisely controls heat.

A concept and feature video puts the 

spotlight on this function offered by 

the gaming laptop. By using a humanoid

character that symbolises the product, 

the new technology becomes the hero of 

the story in the concept video and is 

explained using the aesthetic of a com-

puter game. The second video is in the

same style and highlights all of the note-

book’s features to target gamers spe-

cifically and present the entire scope of 

the product.

Client

Samsung Electronics,

Suwon, South Korea

Design

Designfever, Seoul, South Korea

Creative Direction

Jinyoung Noh

Art Direction

Juhwan Yi

Film Direction

Jiwoong Moon

Motion Design

Keunju Ryu

Project Management

Euri Bae

Film Production

Seungwon Huh, BECALM Inc.,

Seoul, South Korea

> Clip online

Logitech G502 
LIGHTSPEED Wireless
Gaming Mouse
[Computer Animation]

G502 Lightspeed is the name of the new 

Logitech G Gaming Mouse and at

the same time the central theme of the 

corresponding product video. Con-

stantly reforming, steel-blue light strips 

create the paths the mouse follows to 

speed wirelessly through a black space. 

This is how the new feature – Lightspeed

wireless technology – is conveyed 

in fast-paced and futuristic scenarios.

Short time-lapse sequences interrupt 

the fast exchange of images, putting 

the focus on the design and the other 

user-relevant features.

Client

Logitech, Newark, California, USA

Design

Logitech, Newark, California, USA

ManvsMachine, London, United Kingdom

Music/Sound Design

Zelig Sound, London, United Kingdom

> Clip online

Brands Brand Design & IdentityPreface Red Dot: Agency of the Year Corporate Design & Identity AdvertisingAnnual Reports Designer Profiles IndexFair Stands Retail DesignPackaging Design Red Dot: Junior Award
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Institute Finlandais
[Visual Identity, Stationery]

The Finnish Cultural Institute in Paris

underwent a thorough renovation of 

the landmark Juhani Pallasmaa building.

As part of this project, the visual iden-

tity experienced a renewal as well. In-

spired by the structure and colours of 

the architecture, the identity aims to 

portray a side of Finland that is at once 

earthy and natural yet sophisticated

and timeless. A custom typeface was 

created that is conceptually rooted in

cultural exchange. The connective role 

of the institute was taken quite literally 

by making the letters reach out to each

other like in a connected cursive script. 

The result is an identity and a stationery 

set that surprises with very tactile con-

trasts between the choice of materials,

natural recycled paper, glossy brass foil 

and the delicate yet confident typeface.

Client

Institute Finlandais, Paris, France

Design

Agency Forest Fruit Oy, Helsinki, Finland

Creative Direction

Piëtke Visser

Typeface Design

Juho Hiilivirta, Niklas Ekholm

Photography

Sofia Okkonen

YUN GU TOWN
[Visual Identity]

This corporate design was created for

the tourism office of Yun Gu, an old 

Chinese town, the picturesque architec-

ture of which has been immortalised in 

numerous paintings. The bilingual word 

and figurative mark comprises both the 

Chinese character for the first letter in 

YUN and an abstract illustration of the 

eaves of typical roofs on historical build-

ings. The use for other media involves

supplementing the character with addi-

tional graphic elements, thus creating a

diverse overall image. The monochrome 

imagery against a gently coloured back-

ground creates a harmonious aesthetic 

appeal.

Client

YUN GU TOWN, Shangrao,

Jiangxi Province, China

Design

Xiangguo Kong, Zhongshan, China
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The volume of “The Sutra of Infinite 

Meanings”, in Master Cheng Yen’s 

calligraphy, continues to convey the 

wisdom of the Dharma. The script is 

presented in the “dragon-scales” style, 

a form inherited from ancient Chinese 

bookbinding. The textured pages, when 

rolled out, resemble the skin of an auspi-

cious dragon, and when rolled up into 

a scroll they are easily carried and trans-

ported. The exterior cover is bound with 

cloth to reveal qualities of pristineness 

and humility. The design embraces mod-

ern concepts, yet embeds the devout 

beliefs and sincere manners of the past. 

From its internal connotations to its

exterior presentation, this collection of 

artwork effortlessly unfolds the cultural 

characteristics and spiritual energy 

encapsulated within.

The Sutra of 
Infinite Meanings
[Book]

Client

Jun-Liang Chen, FREEiMAGE DESIGN, 

Taipei City, Taiwan

Design

Mo-Li Yeh, Lunghwa University of 

Science and Technology, Taoyuan, Taiwan

Yu-Ju Lin, National Taipei University of 

Business, Taoyuan, Taiwan
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Festival für neue Musik
[Typographic Artwork]

“The Festival for New Music” is a two-

day event at the Konzerthaus Bielefeld 

for the free interpretation of classical 

music in a transition to improvisation 

and experiment. The backstage passes 

for the festival were designed using 

an approach that takes the title “New

shoes for new paths” quite literally. 

The festival name decorates a pair of 

sneakers in modern, black and white

typography that functions as a quirkily 

designed entry ticket for the meet & 

greet – and opens up new paths both

musically and with a visit behind 

the scenes.

Client

Bühnen und Orchester der Stadt Bielefeld, 

Rudolf-Oetker-Halle/Konzerthaus

Bielefeld, Germany

Design

beierarbeit GmbH, Bielefeld, Germany

Creative Direction/Typography

Christoph Beier, beierarbeit

Graphic Design

Jochen Michael, Bielefeld, Germany

Director of Orchestra and 

Concert Hall

Martin Beyer, Bühnen und

Orchester der Stadt Bielefeld

Musical Director

Alexander Kalajdzic, Bühnen und 

Orchester der Stadt Bielefeld

Publishing

Michael Heicks, Bühnen und 

Orchester der Stadt Bielefeld

Cities in Motion
[Typeface]

Design motion screens with animated,

colourful signatures of the respective 

city provide a welcome to travellers at 

all the main train stations in the Nether-

lands. A variable, custom-made type-

face was designed for this purpose, and

a dedicated script was developed for 

the animation of the individual words. 

The letters vary in size and shape and 

are aligned vertically rather in the tra-

ditional horizontal way, giving the 

typography a very distinct and vibrant

feel. The grid is constantly in motion;

the letters adjust to its changing frame-

work and thus create a visually striking 

design.

Client

Exterion Media Netherlands,

Amsterdam, Netherlands

Design

Studio Dumbar – Part of Dept, 

Rotterdam, Netherlands



New design ideas demand new material developments. At the same 

time, new developments in materials inspire designers’ ideas. This illustrated book uses examples 

of designs with  PLEXIGLAS® to show what out-standing results can be achieved when designers 

and material  developers work hand in hand.

The Book of Possibilities

Inspiring Design with PLEXIGLAS ®

Sample pages The Book of Possibilities
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The Book of Possibilities

Inspiring Design with PLEXIGLAS ®

Editors: Doris Hirsch, Burkhard Jacob

English | German

28.5 x 23.2 cm

192 pages

123 colour illustrations

Hardcover |  978-3-89939-219-7

€ 29.80 | US $ 33.00 

Weight 1.4 kg

Publication date: 16 October 2019

A must-have for architects, designers,  

design studios, product managers,  

and anyone with a high affinity for plexiglas
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Red Dot Design Concept 

Yearbook 2019/2020

Editor: Ken Koo

English 

27.2 x 30.6 cm | 10.7 x 12.1 inches

392 pages

approx. 600 colour illustrations

266 design concepts

Hardcover |  978-3-89939-220-3

€ 39.00 I US $ 45.00

Weight approx 4.0 kg

Publication date:

25 September 2019 in Singapore

For sales contact mishal@designmuseumshop.sg

A must-have for designers,  

product manufacturers, product managers,  

purchasing managers and ad professionals

The future is now. A sneak preview of anticipated trends in product 

design that not have been manufactured. The yearbook shows prototypes of the chapters 

public space, mobility, energy, interior design, lighting, workplace, life science, electronic, 

fashion and education. Moreover, the Red Dot Design Concept Yearbook presents the categories  

environment, recreation, habitat and communication. 

Sample pages Red Dot Design Concept Yearbook 2019/2020

Designer
Moses Rowen, IrelandMoses Rowen, Ireland

Red Dot

Designer
Moses Rowen, Ireland
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Touge Spyder
Mobility

Mako 027
Mobility

Touge Spyder is an electric racing concept r
that explores the emotive, visceral
possibilities of electric motoring taken to 
their technical extremes.

Touge Spyder’s number one priority is to s
be lightweight, at only 320kg this has been 
achieved. The chassis was designed to be 
woven entirely from carbon fibre on a
rotary loom. The subframes are 3D-printed 
from titanium using electron beam fusion.
It accelerates from 0-100kph in less than 
1.6 seconds. Electric drivetrains are about 
more than just raw acceleration. Touge 
Spyder can generate and store energyr
when braking and actively vector torque 
to assist cornering, granting agility far
beyond that of a traditional combustion 
driven car.

These positive attributes have been utilised 
to create a car that is highly specialised 
for its environment. The apex predator of 
serpentine tarmac.

Mako 027 is an electric motorcycle that 7
explores an analogue aesthetic for electric 
vehicles.

Motorcycles are inherently evocative in
their design, the act of riding is one of 
passion. The aesthetics of a motorcycle 
are defined by the lines of the tank, the
elegant flow of the exhausts and the
intricate casting of the cooling fins.
Electric motorcycles do not benefit from 
these visual references and therefore 
require a totally new design language.

Mako 027 uses traditional materials and 7
processes in order to appeal to riders. The 
frame is sand cast from aluminium, using 
the same techniques as a traditional engine
block. The girder forks and rear swingarm 
are brutalist industrial monoliths, the
antithesis of the streamlined plastic forms 
of typical electric motorcycles.

Company
Schaeffler Bio Hybrid GmbH, GermanySchaeffler Bio-Hybrid GmbH, Germany
Design Lead
Patrick Seidel
Design
Ivo Martin

Red Dot

Biio--Hybrid
Mobibility

Megacities are growing at a 
tremendous pace — typically faster
than their infrastructure. The
consequences are traffic jams and 
air pollution. Representing a new, 
contemporary form of personal urban 
mobility and means of transportation,
Bio-Hybrid offers an innovative d
approach to solving those urban
mobility issues.

The Bio-Hybrid delivers a synthesisd
of functionality, design, technology,
driving pleasure and zero emissions in
one deeply satisfying package.

The Bio-Hybrid closes the gap betweend
bicycles and cars, bringing together 
the best of both worlds. The agile and
space-saving design concept combines
electric propulsion and human muscle 
power. The 4-wheel vehicle offers
exceptional driving stability as well as
high levels of comfort and high safety
standards. A smart operating concept
ensures maximum riding pleasure and 
easy control.

The Passenger version comfortably 
seats two people behind one another
while the Cargo version provides a 
variable solution for zero-emissions
hauling of goods. The modular body 
makes Bio-Hybrid a veritable quick-d
change artist: refrigeration vehicle,
coffee shop or locked stowage
compartment — anything is possible.
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Company
aod g a dust a es g Co., Ltd., Baoding Fanxi Industrial Design Co., Ltd., 

China
Design Lead
Prof. Yang Pei
Designers
Fan Minxin, Liu Yi, Luo Yuhang,
Qin Zhaohong, Wang Jun
Design Partner
Hebei University of Technology, China
Design Lead
Prof. Yang Pei

Red Dot

Light Ball Lamp
Illumination

A wireless lamp that brings fun and
flexibility to contemporary interiors.

The Light Ball Lamp brings a fresh look p
to contemporary household lightning,
allowing light and colour to be brought 
to all parts of the home. The light 
source can be detached from its base 
and placed anywhere to illuminate
every corner of the room. With its
elegant design and portable nature, 
the Light Ball Lamp brings fun and p
flexibility to contemporary interiors.
The light ball attaches to a base using 
magnets and can charged wirelessly, 
allowing it to be used remotely for a 
long period of time.

Designer
usse ud , U ted StatesRussel Budnik, United States

Red Dot

SPLLITT Lamp
Illummination

SPLIT is an adaptive floor lamp andT
lantern that encourages outdoor
adventure through its multi-functional 
use and natural colour palette.

SPLIT is the lantern reimagined. T
Inspired by trees and foliage, its 
earth-tone colour palette brings the 
outdoors inside the home. The lantern’s 
simple, honest form dispenses with
ornamentation, using contrast to 
celebrate the pieces it comprises. The 
lamp can both diffuse and focus light.
When needed, it also provides these 
functions as a portable lantern always 
locatable at its home base.

A magnetic connection holding the 
fixture in place on the cantilever 
arm serves as the induction charging
system, while also providing a 
satisfying tactile experience. When
on its base, the lamp is meant to
inhabit places in the home where it 
will be seen in passing. It also serves
as a constant memento of past 
adventures — its easily detachable
nature encourages its use in situations 
that call for a quick portable light. A 
gracefully curved rear-cantilevered arm 
acts as a coat hook, giving the base a
purpose and visual interest when the
lantern is not attached. 

The SPLIT Lamp is an aesthetically p
pleasing addition to the household with
its clever yet tasteful functionality —
the complementary use of which is not 
immediately evident, but rather a joy to 
discover.

This project was created by a student 
at the Savannah College of Art and
Design.
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Lilium Jet
Mobility

The Lilium Jet is an all-electric, 5-seater t
aircraft that can take off and land vertically. 
Capable of travelling 300km in just one hour 
on a single charge, it is the new mobility 
service for the modern, urbanised age.

The concept of the Lilium Jet arose from a t
dream of a world where anyone could fly 
wherever and whenever they wanted. Lilium
assessed more than 20 existing aircraft
concepts, from multi-copters to tilt-rotor
aircraft, to find a solution that could satisfy
their requirements. Lilium plans to operate the 
Lilium Jet as an app-based mobility solution t
that is affordable, environmentally-friendly 
and available on-demand.

The all-electric Lilium Jet is capable of t
transporting 5 passengers, and can cover
300km in just an hour on a single charge. It 
takes off and lands vertically, thanks to 36 
tilting jet engines spread across two sets of 
wings. Eventually, it will be capable of flying
autonomously.

Designed with simplicity in mind, the Lilium 
Jet has no tail, rudder, gearboxes or oil t
circuits. It only has one moving part in each
engine. With fewer components, the safer 
and more affordable an aircraft becomes. Its
design was also influenced by biomimicry, with 
the streamlined shape and effortless elegance
of the manta ray serving as a key inspiration.

The Lilium Jet has a wingspan of around 11 t
metres, with two sets of wings providing
a distinct look as well as increased lift and 
manoeuvrability. Its 36 engines sit directly
on tilting flaps across the wings, allowing the 
aircraft to be controlled by thrust vectoring, a 
concept more commonly associated with space 
rockets. The revolutions per minute and angle
of each set of engines can be changed within 
a tenth of a second, enabling a smooth and 
precise trajectory.

Company
Lilium, Germany
Designers
Mathis Cosson,
Dr. Patrick Nathen,
Daniel Wiegand
Design Partner
HYVE, Germany
Design Lead
Daniel Kegel

View Change
Fashion

A series of eyewear conceptualised
as periscope-like googles to give the 
wearer a range of new perspectives 
that extend beyond the line of sight 
offered by traditional glasses.

View Change is a series of eyewear that e
questions typical viewing behaviour 
and grants new perspectives by
combining carefully positioned mirrors 
to a range of goggle-like structures. Its
concept and design emerged from the 
challenges of seeing in a crowd. 

Company
Dongguan GAFA Cultures & Creativity
Institute, China
Design Lead
Luo Shuzhen

The periscope-glasses augment the
body’s normal viewing capabilities, 
extending the wearer’s line of sight 
and offering additional ones. The result 
is a wearable periscope that reflects
different viewing angles through 
refraction, allowing the wearer to 
see from new perspectives from an
elevated angle, as well as the side and
rear. At the same time, the periscope
effect also allows others to connect 
with the wearer’s altered viewpoint, 
thus inspiring new methods of 
communication.
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20 years after the publication of the first edition of the book “Designing 

Success”, Professor Dr. Peter Zec, an expert on design and business communications, now 

presents a comprehensively revised version of his book that has long been out of print. “The 

Form of Success – Design as a Corporate Strategy takes account of the social and economic 

changes of recent years and provides companies with an up-to-date guideline that explains 

how they can achieve success with the help of design.  

II. GGenneerral introduction    

SSinncee e tthe emergence of industrial series
prooduduucction, design has continued up 
tto thhee present day to become its own 
aeestthheetic category, which plays a very
deeciscissivve role in the production of social 
reeallitty.. However, the influence and sig-
niificficaannce of design cannot be measured 
soolelely oon the design of mass-produced
pprododuccts. Instead, they extend far beyond
tthisis tto  the social context of industrial 
pprododucction. 

BBut t tthee first question that needs to 
bbe aannswered is what design is about. 
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Idea and form

Both ideas and forms are relative, i.e. the more they differ from 

other ideas and forms, the easier they are to recognise. For ex-

ample, an idea never exists in isolation. Ideas result from a dy-

namic thought process where one thought results in another. The 

more precision that can be used to separate individual thoughts 

from each other, the sharper the intellect and the clearer the 

ideas. This is also largely true for form. Form likewise never exists 

in isolation, but always in relation to other forms. In this way, 

each form at the same time shows what it is and what it is not. 

The more clearly that this difference can be recognised, the more

significant the respective form. 

Every idea needs a form 

In principle, all of this can be applied in the same way to the 

design of products. The forms are created based on our ideas and 

imagination. They are based on the creative will and the crafts-

manship or technical possibilities of the persons involved. So it is 

ideas that progress the development of forms of the artificially 

created world. US architect and urban planner Louis I. Kahn once 

summed it up as follows: “Form precedes Design. Form is “what.” 

Design is “how.” . . . Design gives the elements their shape, taking

them from their existence in the mind to their tangible presence.”2 

At the beginning of any product is always an idea. But the idea 

alone is only part of the story. The only way to succeed in bringing 

an idea to life is to create an actual, tangible thing. Designers 

know that they must always use their ideas to realise the product 

in question. Every idea needs a form in order to survive. Design is 

about developing ideas of designs that can also be realised.  

 “Every idea of something 
is the form of something.” 
Louis I. Kahn

US architect and urban planner

1901-1974

Best practice

A loovevely example of how an idea can conquer the product 

woorld ld is the story of the Mazda MX-5. In 1979, 25-year-old US 

car joujournalist Robert “Bob” Hall interviewed Kenichi Yamamoto,

Maazdaazda’s head of R&D at the time, at the company’s headquarters

in n HiroHiroshima, Japan. At the end of the interview, Mazda’s head 

of R&R&D took the opportunity to ask the journalist a question. He 

assked ked the journalist what type of vehicle he felt was missing 

frrom Mm Mazda’s range. Bob Hall answered: “A lightweight sports car. 

AA smasmall, inexpensive roadster similar to the early MG; but reli-

able ee enough to start even when it is raining.”3 It didn’t have to be 

powerwerful, he said, but it needed to be fun. To illustrate his idea, 

BBob Hb Hall went to a blackboard in the room and used a few chalk-

sttrokeokes to sketch his idea of how the car should look. This marked

thhe bie birth of the idea of a new, lightweight sports car that is still 

mmakinaking design history today. Ten years later, the Mazda MX-5 

wwas prs presented to the public as the Mazda Miata at the Chicago 

MMotorotor Show. In Japan, the sports car became famous as the Eunos 

RRoadsadster. With its classic roadster appearance, it was a real hit 

wwith tth the public from the moment they laid eyes on it. Over one 

mmillionllion cars have been sold, making it the most successful 

rooadstadster to date. 

The first Mazda MX-5 

(Mazda Miata) was the 

materialisation of the

idea of a new, lightweight 

sports car.
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 “Good design
is good business!” 
Thomas Watson jr. 

US entrepreneur 

1914-1993

Business goals and design

No-one could have summarised the relationship between business 

and design better from own experience than US entrepreneur

Thomas Watson jr., as his extraordinary success with IBM was after 

all based mainly on two major strategic decisions. Firstly, Watson

focused intensively on the research and development of new sys-

tems and components for electronic devices, and secondly he 

recognised design as an important prerequisite for the company’s 

success. His understanding of design was informed by striving 

for innovation while at the same time maintaining continuity. This 

synthesis of difference and identity is also a guarantee for cor-

porate success through design.

Best practice

Thomas Watson jr. is viewed as one of the most successful and 

influential entrepreneurs of the 20th century. Under his leader-

ship, IBM progressed to become a real giant in the computer 

in-dustry. An important prerequisite for this success were the 

many years of collaboration with designer Eliot Noyes, who spent 

a total of 21 years working as Design Director and Advisor to 

Thomas Watson jr. and IBM. During that time, Noyes developed 

both the sustainable continuity and the pronounced strength 

of design at IBM. A milestone in the company’s history was the 

development of the IBM ThinkPad, which came on the market in 

1992. The remarkably streamlined design of the ThinkPad was

designed chiefly by German designer Richard Sapper and refined 

in the IBM Design Center in Japan. The design of the ThinkPad 

proved so consistent in terms of its form that it was kept more or 

less unchanged for subsequent product generations. 

1.

ThinkPad X1 Tablet 

by Lenovo, 

USA

ThinkPad T470

by Lenovo,

USA

In Deececember 2004, Chinese computer manufacturer Lenovo took 

over r IBIBM’s PC division for USD 1.25 billion. One of the main 

reassonsns for this transaction was likely to acquire ownership of the 

dessign gn of the ThinkPad. From that time on, Lenovo was entitled 

to mmanmanufacture ThinkPads under the IBM name. Just two years 

lateer, r, however, Lenovo dropped the IBM brand name in its distri-

bututionon of ThinkPads. It was apparent that the design of these pro-

duucts cts was so strong and convincing that it could stand on its 

owwn sn successfully. This is a further indication that good design can 

beecomcome a major value driver in a company.

Leenovenovo benefited from its investment, significantly expanding on 

aand cnd copperfastening its position on the Chinese and international 

mmarkarkets. Nowadays Lenovo is one of China’s most internation-

aally sly successful companies, and is also seen as the leading Chinese 

ccompompany for design. The products of the Chinese market leader 

ccan can compete with the best products around the globe. In 2013, the 

ccompompany’s design department won the title of honour “Red Dot: 

DDesigesign Team of the Year” for consistent top-class design achieve-

mmentents. 

Apart from their success, companies like IBM or Apple in the 

USA, Lenovo in China, Iittala or Fiskars in Finland, Sony or Yamaha 

in Japan and Grohe or Miele in Germany have another thing in 

common, namely their focus on design as a key element in their

concept for success. It is interesting that the companies otherwise 

differ in many aspects such as their size and legal form. 
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Brands 

One example of a business objective is to develop a brand. A 

brand can be seen as “the totality of all ideas that evoke or aim 

to evoke a brand name or mark within the customer in order 

to distinguish the goods and services of a company from those

of other companies.”4 Brands stand for something – for certain 

values, for quality, even for an attitude to life. And they have 

high recognition value, providing guidance to consumers in the 

product jungle where more products than ever are vying for 

consumers’ attention. The most distinctive feature of a brand is 

its logo. But examples such as the BMW kidney grille, i.e. the 

rounded two-part radiator grille on BMW cars, the three Adidas

stripes, the positioning of the Home button on the iPhone etc., 

show that even one characteristic product detail that is used con-

sistently can shape the brand and ensure high recognition value.

Successful brand management takes a long-term approach. The 

credibility of a brand is established by a company being visible 

over a longer period and also demonstrating a high level of con-

tinuity in its products, their design and quality. Many of the 

best-known international brands in the field of consumer goods, 

such as Adidas, Audi, BMW, Bose, Hilti, Lenovo, LG Electronics 

or Sony, can look back at consistent brand development. They have 

a striking corporate design, and above all else they stand for 

products with good design and high quality. From these compa-

nies, which are successful as a brand with design, we can learn 

that success is something that does not come easily. It is certain-

ly not enough to concentrate on the design of one or several 

individual products. Instead, every task and every area within the 

company needs to be looked at.

LG ProBeam Projector 

by LG Electronics, 

South Korea

Adidas progressor splite 

by Silhouette,

Austria

BMW 5 Series Sedan 

by BMW Group, 

Germany

Sample pages The Form of Success

A must-have for designers, architects, interior designers,  

product manufacturers, marketing and communication  

consultants, design universities and people with a high  

affinity for innovations and product trends
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The book presents the complexity of the interplay between humans and technology and 

show how they mutually influence each other. This also evidences how much the role of the designer 

is changing and how design creates a new reality of life through marrying human factors and digital 

technology. Professor Dr Peter Zec analyses this paradigm shift in an introductory essay, and comes 

to the following conclusion: “The natural and the artificial will combine to form a new bioartificial 

reality.” A new type of human is emerging – Homo ex data, a human whose living circumstances are 

determined by the generation and transfer of data.
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Publication date: 
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A must-have for designers, product manufacturers, marketing 

and communication consultants, design universities and  

people with a high affinity for innovations and product trends
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Digitalising

Whereas photography at its beginning was purely a 
matter of chemistry and mechanics, today’s digital
photography is based on highly advanced technology. 
This makes it possible to capture reality within frac-
tions of a second by means of electronics and light 
sensitive chips, and convert it into digital images. This 
technology is found not only in digital cameras, but 
also in every smartphone and tablet, and is thus avail-
able to anyone at any time. In the past ten years, the 
smartphone in particular has revolutionised how we 
take photographs. Today, billions of photos are taken 
every day, an average of about 800 photos are posted
on Instagram alone – every second1. At the same time, 
the cameras are merely what stand out periscope-like
in an enormous, undulating sea of digital image data
and supply new photos. There are already many new 
devices and services that are able to link photos with 
additional information such as coordinates, weather
information, or facial recognition. Incredible amounts 
of visual data therefore flow back and forth between
devices, hard drives and storage discs, social media 
and Cloud services, giving rise to a sea of image data.

By far the majority of photos are shot with smart-
phones. Yet the market for classical digital, compact
or system cameras is rebounding. Whoever picks
up such a camera wants to take more than just 
snapshots. This appreciation of photography can
be seen in the design of the camera models: many
of them are constructed of high quality materials, 
precisely engineered, and perfectly balanced. This 
is also true, for instance, in the case of the system
camera Olympus Pen, which pays homage to ana-
logue photography in its design, but conceals the
most modern optical technology inside. Ease of 
operation also plays a central role for all cameras. 
User friendliness or usability is important so as to
make it possible to use all the technology contained 
in the camera intuitively.  

Luna 
3360-Deegree Ce Caameraa  

MManufafacturerrer
Memorra Inc.c.
Palo Allto | CA CA | UUSA
Memorra APACPAC CCo., LLtd.
Taipei || Taiwawan
In-houuse desesiggn
Ju-Chuun Ko, Co, Chhiang  Fon, 
Sunny Chou, Tu, Taai-PeiiS   Wang, 
DDora Leee, Jacackiie Chia-Hsun Lee, 
SeServandndo Canaanaales, GGaurav Gupta, 
Yi--Hao YYeh, KevKevinvin Linn
wwww.lunana.camermeraraw

1 Source : www.internetlivestats.com
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Optimising 

The moment when human beings no longer accept
their own biological weaknesses as simply natural 
or God-given, but instead optimise their bodies or
senses by making use of the technological possi-
bilities available to them, they enter into the realm
of transhumanism. This is also where the bound-
aries between human being and machine become a

biosis with the natural. Design plays a big role symbio
hen it comes to the acceptance of prostheses here whe

r items. Either because such components are or similar i
o be as natural as possible in appearancedesigned to 

-

er presents his or her technologicallythat the wearer pr

m Electric Greifer System El
DMC VariPlusDMC
Hand Prosthesis

Manufacturer 
Otto Bock Health Care 
Products GmbH
Vienna | Austria
In-house design 
Annette Sting
www.ottobock.com 
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Xkelet
Custom-Made Orthosis

Manufacturer 
Xkelet Easy Life S.L.
Girona | Spain
In-house design 
Andreu Carulla Studio
www.xkelet.com

DMC VariPlus from Otto Bock: With its special arm

hand and then offers precise gripping functions. With 
its reduced, strictly functional form, this special at-

actually is. The addition of an LED lamp to illuminate 
the work area further underscores this impression. 
The gripper therefore enables the wearer to once

New technologies such as 3D printing also make it 
possible to manufacture medical prostheses and 
orthoses very individually and cost-effectively based

orthosis for immobilising damaged bones, which is 
made to measure by means of 3D printing. For this,
the affected limb is scanned and measured. These

further using an app. An orthosis that is individually 
manufactured in this way offers greater comfort and 
mobility in comparison with rigid dressings and is
also more hygienic; furthermore, it futuristic appear-
ance delights.
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, originally developed as flying practice tarDrones, -
r military uses, hold enormous potential: They gets for
people’s operating range by being remotelyextend 
led or moving autonomously and hence create controll
e between the person and the action that he distanc

has initiated. This distancing can be problemor she h -
t is nonetheless helpful in many cases. Asatic, but

ort drones, for example, the machines can be transpo
ver crisis regions to deliver medication to reflown o -
reas without risking lives. And, when equipped mote ar
meras, drones broaden our horizons: Theywith ca
 us with magical views and insights that couldprovide
sly only be obtained from conventional airpreviou -
helicopters. This flight with a bird’s-eye view craft or 
nly fascinating, but meanwhile available to a is not o

public as well. Because, even though dronesbroad p
uipped with ever more complex technologies, are equ
e also becoming ever smaller, lighter, more afthey are -
e – and easier to operate – at the same time.fordable

PowerEye
Quadrocopter 

Manufacturer
PowerVision Technology Co., Ltd.
Beijing | China
In-house design 
Brian Yuan
www.powervision.me 
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g Interacting

ecades ago, robots still belonged to theWhile, a few de

meanwhile become so advanced that Big Data have 

is of the gigantic amounts of data that ate on the bas

eat, but will instead accepted in future petition or thre

Pudding BeanQPudding BeanQ
Robot for Early 
Childhood Education

Manufacturer
Intelligent Steward Co., Ltd.
Beijing | China
In-house design 
Yi Chen, Feizi Ye, Tingting Xue, 
Bin Zheng, Haichen Zheng, 
Yong Zheng, Jian Sun, Ye Tian, 
Xue Mei, Fan Li
www.roobo.com



 “There is no quality without  

 a comparative view ”  
 Vilim Vasata 

 

Red Dot Design Yearbooks are real-time chronicles of  

the latest design developments in product design. As such, older editions are veritable show- 

cases of design history and, in publication since 1991, span over more than two decades. 

Observing product design over time is vital for anyone seeking to understand the nature of 

design trends, e.g., product designers or purchasing managers from retail who are responsible  

for developing, launching, marketing, and selling products. Design historians, university professors, 

and libraries are also among the main target clientele in terms of collecting. 

Our tip to design professionals: Start your collection of Red Dot Design Yearbooks now! And, 

watch your collection grow, year by year, edition by edition. As chronicles of our time, the 

yearbooks brim with documentation on the latest must-have and nice-to-have products. They 

also serve as lifestyle guides and indispensable reference works.



International Yearbook  

Communication Design and  

Red Dot Design Concept Yearbook 

Design professionals not only need to stay abreast of the latest 

trends in design, they also need to observe and examine trends in a cross-inspirational context over 

time. Red Dot has been publishing its International Yearbook Communication Design since 2006, 

and the Red Dot Design Concept Yearbook since 2005. We encourage all design professionals, and 

especially those from communication design, to engage in the rewarding experience of collecting 

the International Yearbook Communic ation Design on an annual basis. Product designers, for 

their part, are invited to “make a contract with the future” by collecting the Design Concept 

yearbooks, which predict promising trends in product design. The idea is not simply to collect 

these works for the sake of owning them, but to develop a culture of observing design over time 

and on an ongoing basis.
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In the following pages, the Red Dot backlist is presented. Our main 

publications are the yearbooks, which champion the world’s best achievements in design for a 

given year. These are published for product design, communication design, and design concepts 

respectively. In keeping with founder and CEO of Red Dot, Professor Dr Peter Zec’s belief  

that “communication needs design,” each yearbook is a creative product in and of itself that 

incorporates the design spirit of its time. The design catalogs are thus visually appealing,  

not to mention fun! In addition to high-resolution photographs and sophisticated layout, they  

also contain detailed product descriptions and interviews with acclaimed designers. With  

our other books, Red Dot engages in contemporary discourse on design. 

International Yearbook 
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Editor: Peter Zec

English | German
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1,088 pages

2,592 colour illustrations
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Publication date: 
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Hardcover
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ti l Y b k
Red Dot Design Yearbook 2019/2020  

Set: Living, Doing, Working & 

Enjoying

Editor: Peter Zec
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30 x 30 cm I 11.8 x 11.8 inches

1,764 pages

2,604 colour illustrations

1,669 design products

Publication date:

July 2019

 

Hardcover

978-3-89939-212-8

€ 44.00 I US $ 55.00
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30 x 30 cm | 11.8 x 11.8 inches

430 pages

579 colour illustrations

366 design products

Publication date: 

July 2016

Hardcover

978-3-89939-187-9

€ 19.80 | US $ 25.00

Enjoying – Red Dot Design Yearbook 

2016 / 2017

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches

460 pages

638 colour illustrations

404 design products

Publication date: 

July 2016

Hardcover

978-3-89939-189-3

€ 19.80 | US $ 25.00

Doing – Red Dot Design Yearbook 

2016 / 2017

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches

360 pages

477 colour illustrations

244 design products

Publication date: 

July 2016

Hardcover

978-3-89939-186-2

€ 19.80 | US $ 25.00

Working – Red Dot Design Yearbook 

2017 / 2018

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches

480 pages

610 colour illustrations

402 design products

Publication date: 

July 2017

Hardcover

978-3-89939-196-1

€ 19.80 | US $ 25.00

Enjoying – Red Dot Design Yearbook 

2017 / 2018

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches

476 pages

600 colour illustrations

388 design products

Publication date: 

July 2017

Hardcover

978-3-89939-197-8

€ 19.80 | US $ 25.00

Red Dot Design Yearbook 2017 / 2018  

Set: Living, Doing, Working & 

Enjoying

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches

1,924 pages

2,490 colour illustrations

1,560 design products

Publication date: 

July 2017

Hardcover

978-3-89939-193-0

€ 44.00 | US $ 55.00 

Red Dot Design Yearbook 2016 / 2017  

Set: Living, Doing, Working & 

Enjoying

Editor: Peter Zec

English | German

30 x 30 cm I 11.8 x 11.8 inches

1,950 pages

2,444 colour illustrations

1,490 design products

Publication date:

July 2019

Hardcover

978-3-89939-184-8

€ 44.00 I US $ 55.00

i Y b k 2016/2017

Doing – Red Dot Design Yearbook 

2017 / 2018

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches

400 pages

520 colour illustrations

280 design products

Publication date: 

July 2017

Hardcover

978-3-89939-195-4

€ 19.80 | US $ 25.00

Living – Red Dot Design Yearbook 

2017 / 2018

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches

568 pages

760 colour illustrations

490 design products

Publication date: 

July 2017

Hardcover

978-3-89939-194-7

€ 19.80 | US $ 25.00

Living – Red Dot Design Yearbook 

2015/2016

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches

544 pages  

764 colour illustrations

Publication date: 

June 2015

Hardcover

978-3-89939-174-9

€ 19.80 | US $ 25.00

Doing – Red Dot Design Yearbook 

2015/2016

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches

568 pages  

689 colour illustrations

Publication date: 

June 2015

Hardcover

978-3-89939-175-6

€ 19.80 | US $ 25.00

Working – Red Dot Design Yearbook 

2018 / 2019

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches

524 pages

756 colour illustrations

551 design products

Publication date: 

July 2018

Hardcover

978-3-89939-205-0

€ 19.80 | US $ 25.00

Enjoying – Red Dot Design Yearbook 

2018 / 2019

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches

488 pages

668 colour illustrations

490 design products

Publication date: 

July 2018

Hardcover

978-3-89939-206-7

€ 19.80 | US $ 25.00

Red Dot Design Yearbook 2018 / 2019  

Set: Living, Doing, Working & 

Enjoying

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches

1,855 pages

2,560 colour illustrations

1,797 design products

Publication date: 

July 2018

Hardcover

978-3-89939-202-9

€ 44.00 | US $ 55.00 

/
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Doing – Red Dot Design Yearbook 

2013 / 2014

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches

500 pages 

515 colour illustrations

Publication date: 

July 2013

Softcover

978-3-89939-146-6 

€ 19.80 | US $ 24.80 

Hardcover

978-3-89939-149-7

€ 49.00 | US $ 69.00

Living – Red Dot Design Yearbook 

2013 / 2014

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches

540 pages 

653 colour illustrations

Publication date: 

July 2013

Softcover

978-3-89939-145-9 

€ 19.80 | US $ 24.80 

Hardcover

978-3-89939-148-0

€ 49.00 | US $ 69.00

Red Dot Design Yearbook 2014 / 2015 

Set: Living, Doing & Working

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches

1,576 pages

2,089 colour illustrations

Publication date: 

July 2014

Softcover

978-3-89939-158-9  

€ 39.80 | US $ 50.00 

Hardcover

978-3-89939-162-6

€ 99.00 | US $ 140.00 

Working – Red Dot Design Yearbook 

2014 / 2015

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches

488 pages

668 colour illustrations

Publication date: 

July 2014

Softcover

978-3-89939-161-9

€ 19.80 | US $ 25.00 

Hardcover

978-3-89939-165-7

€ 49.00 | US $ 70.00

Universal Design – Best Practice 

Volume 1

Editor: Peter Zec

English | German

21 x 30 cm | 8.3 x 11.8 inches

140 pages

100 colour illustrations

Publication date: 

August 2009

Hardcover 

978-3-89939-112-1

€ 28.00 | US $ 44.00

Design Value

A Strategy for Business Success

Authors: Peter Zec, Burkhard Jacob

English

13.5 x 21.5 cm | 5.3 x 8.5 inches

224 pages

about 20 graphics

Publication date: 

March 2010

Hardcover

978-3-89939-103-9

€ 24.90 | US $ 39.00

Working – Red Dot Design Yearbook 

2013 / 2014

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches

504 pages 

537 colour illustrations

Publication date: 

July 2013

Softcover

978-3-89939-151-0 

€ 19.80 | US $ 24.80 

Hardcover

978-3-89939-152-7

€ 49.00 | US $ 69.00

Red Dot Design Yearbook 2013 / 2014  

Set: Living, Doing & Working

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches

1,544 pages

1,705 colour illustrations

Publication date: 

July 2013

Softcover

978-3-89939-144-2  

€ 39.80  | US $ 49.80 

Hardcover

978-3-89939-147-3

€ 99.00  | US $ 139.00 

Who’s Who in Design – 

The Leading Designers of the World 

Volume 3

Editor: Peter Zec

English | German

21 x 28 cm | 8.3 x 11.0 inches

438 pages

970 colour illustrations 

Publication date: 

July 2007

Hardcover

978-3-89939-083-4

€ 69.00 | US $ 89.00

Hall of Fame – Design for a 

better quality of life, Volume 2

Editor: Peter Zec  

on behalf of Icsid

English 

22.5 x 30.9 cm | 8.9 x 12.2 inches

271 pages

348 colour illustrations 

Publication date: 

September 2007

Hardcover

978-3-89939-085-8

Now only € 19.00 

(regular price € 59.00)

Now only US $ 25.00

(regular price US $ 78.00) 


